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World Fair Trade Day Breaks New Records!  

Since 2002, people in more than 70 countries have set 

aside the second Saturday in May as World Fair Trade Day, 

the first global campaign for the Fair Trade movement. This 

year highlighted the importance and benefits of fair trade 

for people and the planet.  

 

In conjunction with celebrations around the world, the Fair 

Trade Resource Network invited supporters in the US to set 

the world record for the Largest Fair Trade Coffee Break. More than 12,125 people in 150 

locations took part, making it the largest fair trade coffee break in history!  

 

FTF members found many fun ways to celebrate. Some offered product tastings, sponsored 

soccer matches with fair trade equipment, hosted fundraisers for orphans in Africa, or com-

bined music, games, and shopping to spread awareness. Global Exchange even sponsored a 

virtual coffee break for those who could not participate in an event in person. Local and na-

tional media picked up more than 70 stories about the Day and Fair Trade.  

 

The 2008 theme, For People, For the Planet, will continue through to 2009, offering Fair 

Trade Organizations an entire year to show the linkages between fair trade and sustainability. 

For more information, visit www.ftrn.org.  

From April 4-6, more than 135 participants from 4 continents 

gathered at the Wyndham Hotel in Austin, TX to look Toward 

New Horizons for their businesses and for fair trade.  

 

The first day of the conference focused on FTFõs Strategic 

Planning Process. Facilitator Ora Grodsky engaged members 

in good thinking about FTFõs future mission, vision for change, 

and goals and objectives for the next 3-5 years. The day began 

by calling people of inspiration into the room and using their 

examples to continue to guide the Federation into the future 

(see pg 6 for additional information).  

 

Saturday kicked off with presentations by Anne Lally of the 

Fair Trade Resource Network (FTRN), Michael Conroy of 

Transfair USA, and Paul Myers of the International Fair Trade 

Association who offered ways in which participants could tap 

into the work of each organization. This plenary session lead 

into two sets of practical workshops. By exploring techniques 

for branding, pricing, securing financing, reaching the media, 

and strengthening retail and wholesale operations, speakers offered practical information 

for organizations to incorporate into their daily work. Later, Marcie Boyer of Flavours of Life 

retail shop, Manish Gupta of Handmade Expressions Wholesale, and Alessandra Bravo of 

Lucuma Designs Imports presented their perspectives on key issues that often complicate 

the relationship between retailers and importers and opened a dialogue to address points of 

disagreement.                       (continued on pg 8) 

FTF Conference Looks To New Horizons  

Marco Hernandez of Made by 

Hand arranges his display during 

the Fair Trade Expo. 

 



Dear FTF Members and Friends: 

 

Whether through the highly successful conference in Austin, TX or during the Strategic 

Planning meetings in Boston, New York, Raleigh, Minneapolis, Seattle, and San Francisco, 

my travels this spring offered the rare opportunity to meet many of you in person. I look 

forward to meeting many more in the future, especially at the 2009 conference in Portland. 

 

Through these conversations and other information gathered this year, I have learned so 

much about the positive changes underway in producers' communities through their work 

with Fair Trade Organizations. I heard about the schools in Asia that have been built, the 

women in Latin America who are now recognized as vital contributors to their society, the 

health clinics in Africa that provide dignity and hope along with HIV/AIDS treatment, and 

many other important developments.  

 

As the global economic environment changes and we note the tragedies in China and 

Burma, our work to create just and sustainable opportunities for communities becomes 

that much more important. Times are changing rapidly; and, it may seem sometimes that 

things are changing too rapidly. Yet, for more 60 years, Fair Trade Organizations have of-

fered a different way of doing business. FTF, its members, partners, and producer commu-

nities have come a tremendous distance; and, the best is ahead.  

 

We can look to a number of recent successes as a great testament to our bright future. 

More than 12,000 people came out on World Fair Trade Day to learn about the positive 

changes that you create; we welcomed two new Fair Trade Towns in Spring 2008. More 

than 135 people gathered in Austin to strengthen their businesses and to deepen our com-

munity. FTF elected five new board members from a pool of 12 dynamic candidates. A wide 

range of actors have been involved in FTFõs Strategic Planning Process, laying a strong 

foundation for FTF.  

 

Through these and other examples, it's clear; Fair Traders are amazing! 

 

In the next few months, I look forward to sharing with you the outcomes of all of the good 

thinking we have done in the Strategic Planning Process. We will finally be able to put walls 

on the foundation that we built in 2007 and create a sturdy place to house the FTF. Dwell-

ing on sturdier ground, we can magnify the impact of our work in our communities and for 

producers around the globe. 

 

Thank you for all you do! 

 

In Cooperation, 

 

 

 

Carmen K. Iezzi 

From the Executive Directorõs Deské.  
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Published quarterly, 

Networks is the news-
letter of the Fair Trade 

Federation, an associa-
tion of fair trade whole-

salers, retailers, and 
producers fully commit-

ted to providing fair 
wages and employment 

opportunities for low-
income artisans and 

farmers worldwide. 

ADVERTISE 

Networks accepts ads 
from FTF members only. 

For our regular issues (3 

per year) with a circula-
tion of approximately 

350, the following rates 

apply: 

2.75ó x 2.0ó, $35/issue, 

$95/year  

2.75ó x 4.0ó, $45/issue, 

$125/year  

6.0ó x 4.5ó, $110/issue, 

$300/year  

To place an ad, please 
send your camera-ready 

artwork or text to the 
FTF office. All ads must 

be prepaid. Please 
make checks payable to 

the Fair Trade Federa-

tion or pay via PayPal. 

CONTRIBUTE 

Please send news, feed-

back, articles, and let-
ters to the editor to the 

FTF office. 

Editor Carmen K. Iezzi 

Contributing Writers:  
Allision Bystrom, Megy 

Karydes, Magogodi 
Makhene, Alexandra 

Mello  

 Layout : Carmen K. Iezzi 

© 2008 Fair Trade Federa-

tion 

For reprint rights, please 

contact FTF at 202-636-

3547 or info@FairTrade 

Federation.org.  

Fair Trade Federation                                                                                                                               

Hecker Center, Suite 107                                                                                                                       

3025 Fourth Street , NE,                                                                                                                                

Washington DC 20017-1102        

202-636-3547    Fax: 202-636-3549             

Info@FairTradeFederation.org 



.In the beginning there was life, and 

then came the Internetña virtual real-

ity bringing goods into our living 

rooms.  With this new technology, the 

concept of a global citizen crystallized 

and the opportunity to connect dis-

tant worlds arose.   

 

Cordelia Salter, the founder of eShop-

Africa, recognized how technology 

could be used to improve the lives of 

ordinary Africans and, in 1999, de-

cided to harness this tool for change.   

 

An Englishwoman by birth, Cordelia 

tapped her international experience 

to create an e-commerce business 

showcasing original West African arts 

and craft online.  Since its establish-

ment, eShopAfrica has nurtured 

Ghanaõs community of artisans 

through fair trade. They provide pro-

ducers with a global platform to sell 

their goods, encourage them to im-

prove their marketing skills, and work 

closely with womenõs co-ops and 

small businesses to keep traditional 

African arts alive. 

 

Supplied by an ever growing commu-

nity of artisans - many from Ghana, 

but also from other African countries, 

including Ethiopia, Zimbabwe and 

Mali ð eShop offers recycled beads, 

Bolgatanga traditional baskets, Kente 

textiles, and many other items to cus-

tomers across the globe. They joined 

the Fair Trade Federation in 2004.  

 

Over the years, artisans who sell to 

eShop have watched their businesses 

grow. Florence Martey of T K Designer 

Beads says, "We started with 15 

workers and now we have 25, includ-

ing ten females. We also engage in 

training interested people in bead-

making. A show room is being put up 

and will be completed soon." 

 

Eric Adotey Naah is an eShopAfrica 

supplier who specializes in the famed 

Ga coffins. Naah credits eShop with 

helping him establish his carpentry 

business, which now offers others 

opportunities. òI was not financially 

sound to establish my own business,ó 

Naah says; òtherefore, I decided to 

serve and work at the same time with 

the same workshop. It was then that I 

had the opportunity to meet clients 

like eShopAfricaéI managed to save 

some money and established my own 

business after four yearséCurrently, I 

have two apprentices whom I am 

training. My dream is to expand the 

business and to continue to satisfy 

my clients by producing the best on 

both local and international markets.ó 

 

Ga people believe that a burial coffin 

should reflect how the deceased 

earned their living; Naahõs work with 

eShop Africa has already been fea-

tured in National Geographic, The 

Economist, The Wall Street Journal, 

and Fortune Small Business, among 

others.  eShop Africa was even com-

missioned by an art gallery in Moscow 

to produce a Nokia Mobile phone cof-

fin, while BBCõs Top Gear Magazine 

ordered a Suburu Impeza.   

 

By bringing handcrafted African art-

work into homes through e-

commerce, customers can use a sim-

ple tool to not only become a global 

citizen, but also order a casket to die 

for.   

 

For more information, see  

www.eshopAfrica.com. 

Producer Profile: eShopAfrica.com  by Magogodi Makhene 

Volume 16, Issue 1  Page 3 

Between January and April 2008, the Federation welcome twelve new retailers and importers: 

 

Artisans Fairtrade, Reno, NV (www.artisansfairtrade.com) ñ Retailer of fair trade handcrafts, food, and beverages 

Chibikeni Global Treasures, Nyack, NY  - Retailer of accessories, housewares, pottery, apparel, and gifts from Africa  

Didi Bahini, Chelsea, QC (www.didibahini.ca) - Imports accessories, jewelry, bags, tablecloths and other items from Nepal 

Dolma Designs, Burlington, VT (www.dolmadesigns.org) - Imports jewelry, textiles, and other from India, Nepal, and Tibet 

Fair Trade Winds, Bar Harbor, ME (www.fairtradewinds.net) - Retailer of gifts and items from around the world  

Global Gifts Indianapolis, IN (www.globalgiftsindy.com) - Retailer of products from over 35 countries  

Joe Hogan, Inc., Sebastopol, CA ñ Imports handwoven, cotton baby slings from Guatemala 

Jinja Jewelry, Janesville, WI (www.jinjajewelry.com) - Imports jewelry and accessories from Uganda  

Mata Traders, Chicago, IL (www.matatraders.com) - Imports clothing and accessories from India 

Paisley Valley, Sterling, VA (www.paisleyvalley.com) - Imports paper mache, embroidery, and other items from Kashmir 

Virunga Artisans, Orinda, CA  (www.virungaart.com) - Imports baskets and other items from Rwanda, DRC, and Uganda  

Unity-Fair Trade Marketplace, Lake Leelanau, MI - Retailer offering a diverse array of products to promote unity and peace 

Welcome FTFõs New Members in 2008! 

Kawther El-Obeid, Manager, shows eShopAfrica 

products to Sue Kessler-Scholl of Trails to 

Bridges at the FTF Conference. 
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