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Equal Exchange Honored as Social Capitalist
EDERATION

On December 5Fast Companymagazine announced that they have awarded one of their

fifth annual Social Capitalist Awards to Equal Exchange, an FTF member since 1997. For
more than twenty years, Equal Exchange has provided organic coffee and tea to retailers
and food service establishments. Recently, they added a line of chocolate and healthy
snacks. Equal Exchangeds wor k b-eparatifes in48 mor
countries, the oldest and largest foprofit fair trade company in the United States. In keep-

Winter 2007

ing with its fair trade mission, Equal
Exchange is also a worker coperative,
Save the Date owned and democratically controlled by
its 100+ employees.
2008 FTF Since the inception of the awards in
Annual 2003, Fast Company has partnered
Conference with global consulting firm Mo_nitor
Group to oOidentify, evaluat e, and cel e-
brate topperforming nonprofit organiza-
Apri| 46 t i o rFer.the first time, Fast Com-
. pands 2007 awards -featured both non
Austin, TX profit and forprofit organizations who
use the tools of business to solve the
See Page 8 for wor l dos most pre 3?33 EqDalExchBnge @uali§f dontrdPMar@ghy, lsefh ARS Caspersen
details! ranging from rural poverty in developing (far right) leads a cupping camp with quality technicians from
nations to homelessness, unemploy- various Nicaraguan Fair Trade cooperatives
ment and substance abuse in the

United Statesd and who have

demonstrated o0a consistent and unuswually | a
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The Awards assess social entrepreneurial organizations of different sizes and ages across
social sectors as an effort to further performance measurement and accountability in the

social sector. Organizations are rated on five critical components: social impact, entrepre-

il Tt Acspsl neurship, innovation, aspiration and growth, and sustainability, based on an application that
included two years of operating data, audited financial data, a statement of mission and
objectives, and answers to a survey to assess strategy and activities. Winners were selected
Guerilla marketing by an independent advisory board of sector experts.
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Equal Exchange was recogni zed f or-scdlefagnier oco
Reverse Trick or6 cooperatives; for delivering significant social and economic benefits year after year; for their
Treating 2007 capital model that distributes the benefits of success more equitably and protects the em-
pl oyeesd democratic control of the business
Upcoming Event$ of these innovations by profitably growing the company to nearly $30 million in annual

sales. 0
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) is Equal Exchangeds third such award i
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named to Worldbluds |ist of the World's Mos
Exchange garnered the SBANE Innovation award for its fair trade /workeppdousiness

FTF Conference .
model and capital structure.
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The winners are featured ifFast Compan§ s -Ixe issue and will be recognized at a cere-
mony in Washington, DC on Jan. 8, 2008. For the complete Fast Company profile of Equal
Exchange seavww.fastcompany.com/social/2008/profiles/equal-exchange.html
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