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World Fair Trade Day on the Way! By Kimberly Grimes

People and organizations around the world will celebrate World Fair Trade Day on May 12,
2007. This yeards theme, 0Kids Need Fair Tr
improves the lives of children in producer countried and for our children to participate in

fair trade. Always the second Saturday in May, groups around the world have marked this

occasion since 2002.

Fair traders are already organizing events for the day, including fair trade breakfasts; talks;
house parties; music concerts; photo exhibitions; cra
sales; fair trade food and beverage tastings; fair trac

soccer games, and more.

Through these events, we hope to promote a bett
understanding of fair trade and to celebrate our succes
stories. Together, we can get the word out on how f o
trade enables children to attend and stay in school, r Fair Trade

ceive health care, be fed and sheltered, and grow in World Fair Trade Day

healthy adults. May 12 2007
World Fair Trade Day can be a great way to launch leng
term initiatives, as well . For exampl e, Wi
traders plan to campaign in their communities by bringing fair trade to their schools through
fundraisers using fair trade chocolate, buying fair trade uniforms, or playing sports with fair
trade soccer and volleyballs. Others will use WFTD as an opportunity to open new fair trade

retail locationsorkicko f f ef forts to make their municip:

On the new Fair Trade Resource Network homepagenmw.fairtraderesource.ory fair trade
businesses, community groups, and friends can publicizgstory continues on page 8)

Seeking Peace Through Fair Trade Partnerships by Joan Shifrin

Global Goods Partners, FTF members since 2006, recently launched a new partnership with
the Parents Circle Family Forum (PCFF), an organization dedicated to promoting dialogue,
tolerance, and reconciliation between | sra
channel s, P CF F 06 8theBracrletaot Peacéis npw availlable in the US. The
bracelet was created to express a shared aspiration and hope for a peaceful future. It has
become a symbol among women peace activists around the world who wear it to represent

their common struggle for a true and righteous peace.

The PCFF is made up of more than 500 members, both Israeli and Palestinian, all of whom
have lost close relatives as a result of the ongoing conflict. Global Goods Partners, a non-
profit organization based in New York City, is committed to alleviating poverty and promoting
social justice by strengthening womeled development initiatives for marginalized commu-
nities in Asia, Africa, and the Americas.

GGP provides its partners with direct access to new markets in the United States, increasing
their revenue and global awareness of their work. It uses proceeds from product sales to
provide technical assistance and grant support to its partners, assisting them in building
stronger, more effective programs.


http://www.fairtraderesource.org/
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From the Executive Directords Deskeé.
Dear Colleagues:

Thank you all for the enthusiastic welcome | have received. It seems strange to be
celebrating my six month anniversary at FTF. The time has gone by so quickly and so many
great things are happening at FTF HQ.

Since the beginning of 2007, we moved into our new offices in Northeast Washington DC,
welcomed twentysix new members to FTF, created two new benefit programs to help lower
member s8é cost s, connected with members over
during the New York International Gift Fair, and sponsored three public outreach events
across DC. In addition, we reached out to new partner NGOs, helped the Fair Trade Re-
source Network plan for World Fair Trade Day 2007, talked to the press and potential fair

trade vendors, and enhanced contact with our colleagues at the Asia Fair Forum, the

Intgrgational Fair Trade Association, Cooperation for Fair Trade in Africa, and others.
i ssue,

We are focused on two key initiatives in Spring 2007. First, a comprehensive overhaul of
the &Td-/welsie,is underway. We chose ifPeople.net, a woramed web development
company based in Atlanta, GA, to handle the redesign. The new site will act as a central

Oere for venlﬁjors seeking find fair trade products and for the public looking for more
|nformat|on about our movement. Special thanks go to the website committee for their
insights into how to make the site the most effective tool we can.

Second, as you know, FTF&6s an-r3indMashiogoonDCG r e n
(see page seveh The program will balance opportunities for discussion and planning with
practical seminars to help enhance everyone
been a tremendous help in putting this event together and we are grateful for their efforts.

Finally, | want to offer a big thanks to Tobin Rist, our volunteer Fair Trade Fellow this spring.
Tobin has done a great job working with prospective members of FTF, liaising with the
screening committees, and helping FTF members who contact the office.

In Cooperation,

()me kI@n'

Carmen K. lezzi

R TRAD Fair Trade Federation
Hecker Center, Suite 107
3025 Fourth Street , NE,
Washington DC 200171102
202-636-3547 Fax: 202636-3549
Info@FairTradeFederation.org
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Producer Profile: EcOAndino by Carlos G. Samaniego

The Peruvian Andes have traditionallyproviding work for local people, concentrates * - 'W’” o
contributed food and medicinal plants instead of investing everything in tropical fruiti»_’;f‘ :
to the world, but the people who Lima as happened in the past. Thisjuices.In the |
domesticated these plants- and have approach gives EcoAndino the oppori o w e r
thousands years of experience in theirtunity to train local people and farm- Amazonian ’
cultivation - obtain very little benefit ers, helping them to organize them-they organ-
from their historical contribution. selves as small entrepreneurs. ize producHs

EcoAndino ai Thus, EcoAndi ith thoseS"® Of 63€a0y
coAndino aims to create a new agio us, COANdAINO partners with t Osesacha inChi,

industry based on Andean crops withwho work with the plant, providing camu camu, S v
direct participation of farmers. These training and paying aboveaverage
goals are based on their belief in i) salaries, as well as with associated :
. RPN . , and plan to organic yacon crop.
quality rather than quantity, ii) diver- small farmers who are trained in or- process
s.lty,. fo.sterlng Andeap 'meg? ganlc. farming. .EcoAn.dlno prowdesCacao products and fine oils for hu-
blodlve.rsny, not homogenlzat|on, iif) materials and uniforms if necessary. man consumption.
promoting an organic system of pro-
duction, iv) income distribution Curren.tly, EcoAn'dino works on threem the future EcoAndino hopes to add
among suppliers, transformers, and ecological floors in .the cen.tral region, e to the products with which they
traders, and v) social responsibility, ©f Peru. On the high Junin plateau
following the principles of fair trade. they work with maca, nanvg colored
) , potgtogs, and mashua, an important taro Valley, where associated farmers
Conse.ql.Jently,. EcoAndino works mantmmdaqt Andean. tuber.lln the and workers will participate. Eco
association with small farmers and eas.tern highAmazonian region,they Andino also hopes to sell their prod-
has set up processing plants near the cultivate and process yacon, lucuma,
areas where the crops are cultivated, and aguaymanto. They alsglan to

ginger  root, A producer harvests her

‘currently work and are building a
modern processing plant in the Man-

ucts in supermarkets in Lima and
export to important markets abroad.

New Books Explain Fair Trade

Two new books about the history and successes
of the fair trade movement are now available:

e Business Unusual November 2006, pub-
lished by: FLO, IFAT, NEWS!, and EFd@i&-
tributed by Fair Trade Media UKO A r e f|@
ence book for everyone who wants to take |
an indepth look behind the scenes of fair

z

trade. 6 More informatihgdrkiadwhtl'Pair Trade Producers since

e Fair Trade: A, Mapg2007nn ¢ 20082. Proud o be supplying over 400 Fair
written by Jacqueline DeCarlo, published by Trade stores

Oneworld Publications. Seeks to equip
readers with the tools to understand the .. .
debates around fair trade and to explain Visit us online or call 1.866.468.3438.
how their choices can make a difference.
More information at www.oneworld _ _
publications.com Paid Advertisement

Global Crafts

www.globalcrafts.org
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Washington DC Wakes Up to Fair Trade Coffee

. . . _of $3 for a cup of coffee--particularly
On February 26, FTF, in conjunctionCharlotte Cook, a Bethesda, MD resi- hen yo% tcﬁrgpar? i tlh%% to
6

with CaOp America, the Sierra Clubofd e n't reported hh'?t Just
DC, Oxfam America, and Abol Coffeestays with me. | keep thinking about theifwa ges .

Inc, sponsored a free viewing of the all of the farmers involved in produc- Greg Woolley of Arlington, VA re-
film, Black Gold With nearly 400 ing the coffee | drink everyday. | told

: ! arked, t hat dc‘)the~voi|
people in attendance, the event my whol e office a o t he Mech/d weodre
proved to be a great way to educate switching to fair trade coffee from [a made me more selective on w ere'
the DC area about the impor- member o fSPEN¢ @y mogey and how Iinvest it.
tance of choosing fair trade Americans need to require more from
coffee. AThe film j us(?thegst né)}:;g th%icprﬂorations in how they conduct

impact of the film themselves around the world.Coffee

Held at the Carnegie Institu me. | keep thinking about
tion in downtown Washington
the crowd represented ¢
broad crosssection of the

on the way they [can be] as dirty as oil; it just tastes
all of the farmers involved  think about their bet t er . 6

in producing the coffee | coffee purchases. . . . .
P g P The film also aired nationwide on PBS

community, including baristas  drink everyday. ol wa s gnerri?er and April 14.
representatives of the rassed to see the
L - Charlotte Cook, :
Embassy of Ethiopia, NG filmmakers tell
staff, students, and local mer Bethesda, MD the coffee farm- p
chants. FTF members Alte ers how much we

Eco, Deands Beans : ;
cucrange poided cofee and oiverve W0y 10 b WA snoe cn of gy O E
materials that were a hit with guests. P 3 =a "4

Before and after the screening, FTFS hops], 6 says Dean Y on-
staff spoke about the importance of N €1 I of Washington (: ()I D rkers
choosing fair trade, especially prod- looked completely incredulous that -

ucts from fully committed businesses. we can-and often do- pay upwards

Canadian Winter Games Go Green with Bean North by Helen Voogd

From February 23 to March 10, the sions, they convinced planners to products with sports and cultural

city of Whitehorse in the Yukon Terri-include fair trade and organic prod- events of this size will make

tory, Canada was home to the 2007 ucts in their arrangements. precedentsetting, as well as useful,

Canada Winter Games, a higlevel connections for FTF members to pur-

multi-sport event that has played a 10 Support this objective, BeanNorth ¢ y ¢ . 5[ 1t was a gr e

prominent role in the development of Provided all of the coffee for the get jnformation about fair trade and a

some of Canada's premier athletes. G@mes. They evedesigned a.spemal quality fair trade product into the

The 2007 Games were the largest G@mes Blend that was sold in stores pangs and mouths of folks who might

event ever staged in Canada north of lroughout town, given as gifts t0 Vis- ot g there unless given the opportu-

the 60th parallel. iting dignitaries,and served at special , j t y to do so,6-say:
occasions leading up to the Games.  {ounder Michael King.

The 2007 Games also set their sites

on being the greenest games ever.OVer the 16day duration of the They foresee that future national and

Bean North Coffee Roasting Com-3ames, athletes and coaches drank a jntemational sporting events will start

pany, FTF members since 2004, 0tal of 585 pounds of certified fair 1, |50k at purchasing as many fairly

recognized an opportunity and sought rade organic coffee. traded and organic products as possi-

to expand the Ga @eeag ﬁorthdaﬁti];;iﬁat%si tﬁal Qthect® Ible given the success of the Games.

going green. After a series of dlscus-ing certified fair trade and organic More information at beannorth.com
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EcoTeas fosters Argentinean eco -system by Harold Olaf Cecil

Wedged between Paraguay andcommitted support. EcoTeas assists
Brazil, the Misiones Province in north- farmers with the legwork of commu-
ern Argentina is known as theCorre-
dor Verdeor Green Corridor. One of profits and universities that have the

the largest surviving remnants of necessary technical expertise.
Interior Atlantic Forest ecosystem, it is

nicating with Argentine and U.S. non-

framed as a tension between conser-
vation and preservation. Conservation
is epitomized by a "wisaise" ap-
proach, whereas preservation is a
"leaveit-alone” approach. EcoTeas
believes its project provides a third

home to the jaguar, the toucan, and Besides planting trees, EcoTeas helps way: restoration. "™We are creating

EcoTeas, an FTF member since 2005. farmers to reacquire land that once
_ belonged to them. The land- more
Because the Green Corridor also fuelsthan 200 acres 8 was planted in

70 percent of Argentina's yerba mate many
timber industry, forest clear decades ago, and
ing has devastated the re now the yerba has
gion. EcoTeas is working wil "gone  wild" with
their family farm partners tc native trees growing
plant thousands of native up all around it.
trees among and around thei

"Our farmers have

yerba mate groves.
long dreamt of get-

ting this land back,"

"Our project explores
how these forests can
be restored in a way
that works for

According to EcoTeas founde farmers.

Stefan Schachter, the goal ii - Stefan Schachter, Schachter  explains.
to create shadegrown yerbe gcqTeas founder "Now we have the
mate, restore biodiversity ant opportunity to not

watershed quality, anc only cultivate shade

increase economic productivity as an grown yerba mate and to enrich our
incentive for farm communities farmers as a reward for their sustain-
throughout the yerba mate growing able farming model, but also to study
region. the way succession occurs in this en-

EcoTeas splits the cost of the project dangered forest

with its farmer partners. One of its often the environmental debate is
large bulk herb customers has also

Fair Trade Sports Teams up with CRS by Scott James

typ¢g

winwin situations where the people
and the forest can both thrive,”

Schachter notes.

To learn more about EcoTeas and its
reforestation project in Argentina, visit
WwWw.ecoteas.com

Well established,
profitable fair trade
wholesale business

For Sale

Paid Advertisement

Extensive national customer

base with strong repeat sales.
Exceptional product line. Grea
second line for current com-

pany. Owner retiring.
0

Email: Fairtradebusi-
ness@yahoo.confor additional
info. Serious inquiries only.

This spring, Fair Trade Wallyball, a game similar Wellness Various Cabrini
Sports, one tofvollgybrll & playedeirwdepartments are working
est members, teamed up doors and against a wall. to have fair trade equip-
with Catholic Relief Ser- The tournament consisted ment regulated by the
vices to champion fair of 16 teams of either two, National
trade at schools and three, or four people. A |etic Association.
colleges across the US. ~ soccer tournament using
equipment from FTS isAr ound

On March 7, Cabrini

i also in development. FTS al so
College in PA launched the

first fair trade Wallyball 6 The at hl et i %Ra| N
Tournament, featuring tion departments are very i ; .
volleyballs from FTS. Theproud to be participating @1d Pparishes bring fair
"Play Fair, Trade Fair"in this event... it is a very trade into their classrooms
event was part of a larger important issue that peo- and to fundraise through
CRS campaign that the ple should be aware of," the sale of fairly traded
students and faculty are said Jackie Neary, Coordi-products.

pursuing on campus. nator of StudentAthlete

Collegiate Ath-

Val ent i

Suppd

a.n ? r I\/éorn ea
campaignto help schoo?s

y igh

Cabrini College students
celebrate fair trade.


http://www.ecoteas.com/
mailto:Fairtradebusiness@yahoo.com
mailto:Fairtradebusiness@yahoo.com
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Fair Trade Fashion Show Kicks Off DC Fashion Week

The natural pairing of fair trade and brief introduction to fair trade and its some FTF members and IFAT pro-
high fashion was evident on Februaryability to provide great and affordable qycers.
28 during a Spring Fair Trade Fashionproducts that make a tremendous
Show. impact on producer communities. After the event, participating mem-
Priya Patel, World Bank staffer andbers received a number of inquir-
Working together with DC Fashionfoynder of the Fashion for Develop-ies about the featured items.
Week, the World Bank Young Profesment Committee, Harold Rosen of the Proceeds from tickets and from
sionals6 Fashion | d@gs R&Vaklsdrma st the gadejofidorated FThproductat i v e
Committee, and the International Fi- and Nalinie Kouame of the Margaret went toward the Margaret
nance Corporation Grassroots Busi-\jcNamara Memorial Fund, also McNamara Memorial Fund for
ness Initiative, FTF coordinated a high, ajcomed guests to the event. women in developing countries
-end fash- who wish to pursue graduate stud-
ion show Twenty FTF retailers, wholesalers, andes in the United States or Canada.
for the producers exhibited their products
press, the during the show. Clothing from Ava-On top of being featured on the DC
DC fashion tar, Asante, Cheppu Himal, EconomicFashion Week homepage, Wash-
community, Development Imports, Fair Industry,ingtonian Magazine and other
and the Fair Trade Sports, Ganesh Himalmedia covered the event.
general Global Mamas, Habitat Integrated .
public at Pakistan, Kusikuy, Peacecraft, UniqueT© See more photos, visit
the IFC Batik, and Village India Arts were fea-WWW.dcfashionweek.org or
General tured on the runway. Gecko TradersPicasaweb.google.com/
Auditorium. Global Handcrafters, Original Bag fashion4development
Designs, SERRV, and Trade as One
More than offered accessories to complement
five hun- the outfits on display. Creative
d r e d \women and North Country Fair Trade
guests (isplayed a range of their products.
OHQ'V IDVKLRQ IURI®REDD \While three norFTF vendors also
Mamas looks greatonthe  the event, exhibited, members were distin-
runway. Photo by F4D. leaving guished in the program and during

standingi 0 remarks.
room only and dozens turned away at

the door. Before the event, a special reception
was held at the | FCds Pangea Market -

To open thg show, Carmen K. Iezziplace which features items from
Executive Director of FTF, offered a

\

Support
Fair Trade

wwuw.supportfairtrade.org

Consumer Paradise

- n/kon -sudmsr pAbedos /

|

1] a place where you can find information and shop
for Fair Trade products from different merchants

A model shows off an all FTF ensemble
with a skirt from Avatar, a Ganesh

Himal shirt, and a handbag from
SERRV. Photo by Fashion For Develop-
ment/Jason Downes.

2] a place where Fair Trade retailers can promote
their products to Fair Trade consumers

3] www.supportfairtrade.org

JUBWIaSILBAPY pred




