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Holiday Events Rally Consumers  

No matter what holiday you 

celebrate this season, FTF 

member Global Exchange 

(GX) is offering a fun way to 

advocate for change in the 

chocolate industry.  

 

Working with numerous 

Fair Trade, advocacy, and 

faith-based organizations, 

GX is coordinating Holiday 

Caroling events and a Fair 

Trade Holiday Gift Chal-

lenge across North  

America. 

 

The Fair Trade Holiday Car-

oling Toolkit and Songbook 

is available to inspire sing-

ers as they go door-to-door, 

serenade local community 

groups, or even create a 

video or audio message to 

send to friends and family 

as an e-greeting. Prizes are 

available for the best video!  

 

Looking towards the new 

year (as well as the last few 

shopping days), GX also 

encourages consumers to 

pledge to make some or all 

of their holiday gift pur-

chases Fair Trade this year. 

By shifting towards a 

greater investment in Fair 

Trade, consumers show 

their support for the hard 

work of artisans and farm-

ers to change their own 

lives. New Yearõs Resolu-

tion pledge forms are 

available online.  

 

By working with FTF and 

other allied organizations, 

Global Exchange will rally 

thousands of supporters 

to take action this holiday 

season, so that, together, 

we can work to transform 

our world.  

More information on the 

events and campaigns 

throughout the year can 

be found on their website. 

From September 10-12, 2010, the Fair Trade Futures Conference 

will bring together entrepreneurs, students, advocates, Fair Trade 

Organizations, faith community members, concerned citizens, 

interested individuals, and others in Boston, MA for the largest 

Fair Trade event in North American history!  

 

The conference will include seminars, workshops, site visits, open 

discussions, social activities, and an exposition of 50+ Fair Trade 

vendors to educate and inspire about the holistic approach to 

business and poverty alleviation that Fair Trade provides.  

 

The conference website features opportunities for dialogue 

around key issues, ideas for fundraising to support conference 

attendance, information on group discounts, photos, videos, and 

more. Even before the conference begins, everyone is invited to 

share their thoughts!   

 

Registration for the conference opened on December 8, 2009 

and interested individuals can take advantage of special early-bird discounts through March 

31, 2010. Through the Fair Trade Resource Network, scholarships are also available for 

North American students and producers from Latin America, Asia, and Africa.  

 

Soon, conference organizers will release a call for proposals to gather the wider commu-

nityõs thoughts on the sessions they would like to see at the event. Nominations are also 

currently open for the FTF Awards program.  Everyone is invited to        (continued on page 6)                                    

Fair Trade Futures Conference Announced  

At the 2005 event, Pedro 

Haslam of CECOCAFEN 

famer cooperative discusses 

how to live a Fair Trade Life 

http://www.globalexchange.org/campaigns/fairtrade/cocoa/FTResolution.pdf
http://www.globalexchange.org/campaigns/fairtrade/cocoa
http://fairtradeconference.ning.com/
http://www.facebook.com/group.php?gid=22151513374&ref=ts
http://twitter.com/ftfederation
http://www.linkedin.com/groups?gid=1888383


 

Dear FTF Members and Friends: 

 

Itõs amazing to believe that another year is coming to an end!  

 

Throughout 2009, we have been celebrating the Federationõs fifteenth birthday 

with parties across North America. With these and other events, we strengthen our 

community, recognize the impact that your decisions regularly make on the lives of 

artisans, farmers, and producers worldwide, and challenge ourselves to do even 

more to make change in the future. 
 

In this issue, we similarly reflect on the year thatõs closing and the work ahead. It 

highlights the growth of the Fair Trade Towns movement, the impact of one pro-

ducer group in Cambodia, the work of FTF members in Paraguay and Rwanda, and 

the success of some retail stores in maximizing their sales. We also invite you to 

be a part of Fair Tradeõs future during the 2010 Futures conference in Boston 

andñ by using the tremendous power that we allñto shift our purchasing deci-

sions, holiday celebrations, and everyday lives towards positive change.  

 

As a new year approaches, it is only right that we reflect on the amazing work we 

have done together to be agents of change in the past year and re-energize our-

selves to make the most of all that we have been given with the year ahead.   

 

Best wishes from the Federation, its board, and its members to you, your families, 

your employees, and your communities for a wonderful holiday season and a great 

2010! 

 

Thank you for all you do! 

 

   

 

 

Carmen K. Iezzi 
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Published quarterly, 

Networks is the news-
letter of the Fair Trade 

Federation, the trade 
association that 

strengthens and pro-
motes North American 

organizations fully com-

mitted to fair trade. 

ADVERTISE 

Networks accepts ads 
from FTF members and 

partners only. For our 
regular issues (3 per 

year) with a circulation 
of approximately 800, 

the following rates ap-

ply: 

2.75ó x 2.0ó, $35/issue, 

$95/year  

2.75ó x 4.0ó, $45/issue, 

$125/year  

6.0ó x 4.5ó, $110/issue, 

$300/year  

To place an ad, please 

send your camera-ready 
artwork or text to the 

FTF office. All ads must 
be prepaid. Please 

make checks payable to 
the Fair Trade Federa-

tion or pay via PayPal. 

CONTRIBUTE 

Please send news, feed-
back, articles, and let-

ters to the editor to the 

FTF office. 

Editor Carmen K. Iezzi 

Contributing Writers:  

Melinda Haselton, Billy 

Linstead Goldsmith, 

Mary Parrish 

 Layout : Carmen K. Iezzi 

© 2009                             

Fair Trade Federation 

For reprint rights, please 

contact FTF at 202-636-

3547 or info@FairTrade 

Federation.org.  

Fair Trade Federation                                                                                                                               

1718 M Street, NW, #381 

Washington DC 20036 

202-636-3547     

Fax: 202-636-3549             

info@FairTradeFederation.org 



When Swiss National, Pierre Tami 

came to Cambodia in 1994, he was 

moved by abandoned and destitute 

women in Phnom Penh and decided 

to do something about it - so, Hagar 

was born.   

 

Since then, Hagar has evolved and 

grown, but its purpose remains the 

same: supporting the abused and, 

exploited in their efforts to fulfill life in 

all its fullness through quality holistic 

healing, social rehabilitation and eco-

nomic empowerment.   

 

With 77% of Cambodians living on 

less than US$2 a day, a yearly per 

capita income of only US$321 ,and 

acute rates of unemployment and 

discrimination among women, Ha-

garõs passion òto find those who 

might otherwise remain unseen, to 

speak for those whose voices have 

been silencedó concentrates on 

women entrepreneurs. In 2008, Ha-

gar enterprises employed 170 women 

in various programs. Each business 

provides a safe working environment, 

pays living wages, and gives employ-

ees the chance to develop new skills, 

make friends, and provide for them-

selves with dignity. 

 

The Hagar Project provides education, 

literacy classes, life and vocational 

skill development, social enterprise 

and job placements to help women 

reintegrate into the community finan-

cially independent, confident, resil-

ient, and with dignity. The Trauma 

Recovery Centers provides critical 

crisis care including safe and secure 

shelter, food and clothing, and inten-

sive counseling and therapy. Design-

ing and sewing purses and bags gives 

them a chance to support their fami-

lies with dignity and respect.  

 

Outside of their social enterprise 

work, they also concentrate on those 

with intellectual disabilities by creat-

ing new and adapting existing pro-

grams to suit the unique needs of 

children with intellectual disabilities.  

Silk handbags, recycled rice bag 

totes, luggage tags, and more are 

skillfully designed to enrich a con-

sumer's personal lifestyle, as well as 

the lives of its skilled artisans.  In 

2004 Hagar Design was awarded the 

G-Mark Good Design Award by the 

Japan Industrial Design Promotion 

Organization (JIDPO). The Cooperation 

Committee for Cambodia also 

awarded Hagar with a Certificate of 

Good Practice in 2009, one of only 

ten NGOs to receive this honor.  

 

In North America, Hagar's products 

are available through a number of 

retail channels, including FTF mem-

bers Artisans Fair Trade and Trade as 

One. 

Producer Profile: Hagar Designs Ltd. Of Cambodia  
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Order your 2010 Fair Trade Calendars Today!        
 

The 2010 Fair Trade calendar is a gift that gives back every day of the year. Reasonably priced and practical, it's a per-

fect gift idea for those hard to shop for friends, family members and business associates. 

 

Environmentally friendly AND educational, the 2010 Fair Trade calendar features winning photographs of artisans and 

farmers chosen by thousands of voters during an online contest in summer 2009.It includes Fair Trade Fast Facts and 

Take Action boxes throughout its pages, along with a Where to Buy section to help consumers locate Fair Trade busi-

nesses throughout the US. 

 

Calendars are available for purchase online (individually or in bulk) and in retail stores throughout the U.S. and Canada. 

Bulk discount rates are available. 

The calendar is the result of a joint effort between Fair Trade Federation and Fair Trade Resource Network. All of the 

calendar proceeds will be donated to FTF and FTRN. 

Hagar laptop cases are  

available online through 

TradeAsOne..com 

http://www.hagarcambodia.org/
http://store.artisansfairtrade.com/
http://tradeasone.com/shop/catalogsearch/result/?q=Hagar&producer_key=hagar
http://tradeasone.com/shop/catalogsearch/result/?q=Hagar&producer_key=hagar
http://www.ftrn.org


Newest Fair Trade Town Hosts Forum on Fair Trade Business By Melinda Haselton  
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Trade beyond the point of purchase. 

By participating in a Fair Trade Towns 

campaign, community members con-

sider about how their everyday 

choices can have an impact on the 

lives of artisans, farmers, and work-

ers worldwide. 

The Fair Trade Towns movement be-

gan in April 2000 when Garstang, UK 

declared itself the first Fair Trade 

Town. Garnering the attention of 

neighboring municipalities, politi-

cians, and local media, the Garstang 

campaign ignited a movement which     

currently includes 500+ declared 

towns across Europe. Six years later, 

Media, PA declared itself Americaõs 

First Fair Trade Town. As of 2009, 

Fair Trade Towns USA is a grassroots 

movement uniting members of the 

business community, inspired activ-

ists, and community groups and or-

ganizations to raise awareness of Fair 

Trade and build greater local demand 

for FTF membersõ and Fair Trade Cer-

tified products.  

Organized at the local level, the cam-

paign seeks to enable communities 

to make a global impact by meeting 

five criteria: strong local organization,   

support of the business community, 

support of civil society, media atten-

tion, and a local government resolu-

tion.  The campaign represents a 

unique opportunity for people to 

deepen their commitment to Fair 

twenty communities in the US and 

Canada have declared their support 

for Fair Trade, with 20 (and counting!) 

actively campaigning in the US alone! 

Fair Trade leaders in the UK credit 

much of the increase in public aware-

ness of Fair Trade to the Towns move-

ment. After declaration, 65% Gar-

stang residents reported purchasing 

Fair Trade products regularly.  

From joining or starting a local cam-

paign to partnering at the national 

level, there are many ways to contrib-

ute to this movement.  For more infor-

mation, visit the Fair Trade Towns 

USA website.  

An Introduction to Fair Trade Towns by Billy Linstead Goldsmith 

On Saturday October 17, 2009, Burlington, VT hosted 

Vermontõs first forum on Fair Trade Business as a way to 

celebrate their new status as a Fair Trade Town. Along 

with exciting displays from local Fair Trade businesses, a 

packed crowd enjoyed free goodies courtesy of Vermont 

Coffee Company, Ben & Jerryõs, City Market Coop, and        

Brueggerõs Bagels.  

The Burlington Fair Trade Towns Campaign works òto 

advocate for Fair Trade and to help promote these prod-

ucts.ó FTF members Dolma Designs, Creative Women, 

and Hope for Women have played key roles on the steer-

ing committee, helping Burlington declare itself the 12th  

Fair Trade Town in the United States on September 14, 

2009.  

Forum participants started streaming in as soon as the 

event started. By the time the panel discussion began, it 

was standing room only! The panel included six speak-

ers: Eli Lesser-Goldsmith, owner of Healthy Living, Mark 

Pendergrast, author of Uncommon Grounds, Melinda 

Haselton, owner of Dolma Designs, Ernesto Mendez, 

professor at the 

University of Ver-

mont, Paul Ral-

ston, owner of VT 

Coffee Company, 

and Rick Peyser, 

Director of Social 

Advocacy and Cof-

fee Community 

Outreach at Green 

Mountain Coffee 

Roasters 

(GMCR).  In addi-

tion, three coffee farmers from Guatemala, Fredy 

Beltran Soto, Domingo Caba Ramirez, and Arcadio 

Daniel Galindo, joined in the discussion. Michael Moser, 

a professor at the University of Vermont, moderated. 

The Forum also used video and photos to tell the story 

behind products, particularly coffee. GMCR created a 

video asking folks to express their thoughts and ideas 

about Fair Trade which they plan to make available on 

YouTube. The Director of Community and Economic De-

velopment for the City of Burlington also presented the 

official proclamation of Burlington as a Fair Trade City. 

The Coffee Ecology class from the University of Vermont 

volunteered their invaluable energy and enthusiasm to 

help with all the details in making this Forum such a big 

success. The Forum paved the way for futures suc-

cesses in this new Fair Trade Town! 

Melinda Haselton is founder of FTF member Dolma De-

signs (www.dolmadesigns.org).  

A standing-room-only crowd learns a bout  the Fair Trade 

efforts underway in Vermont.  

FTF member Equal Exchange was also on-

hand giving way great promotional items. 

http://www.fairtradetownsusa.org/
http://www.fairtradetownsusa.org
http://www.fairtradetownsusa.org
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Will You Make Change This Holiday Season?  

Right now, in your community and 

across North America, shops are clam-

oring for your attention. Particularly as 

the holiday shopping season draws 

near, they will do and say and promise 

all that they can to get it. 

 

Some offer nameless, faceless goods 

whose impacts on you, their producers, 

and the planet are hardly discussed. 

Others, Fair Trade Retailers, tell the 

stories behind the products we enjoy 

and work to maximize the return to 

your community and communities 

around the globe. 

 

Amid all of the marketing and hype, 

consumers from San Francisco, CA to 

New London, CT have the opportunity 

to choose what kind of change they get 

at the register.  

 

How do I know if a store is fully  

committed to Fair Trade?  

FTF members have to demonstrate in 

detail how they strive to source all of 

their products under nine criteria: Cre-

ating Opportunities for Economically 

and Socially Marginalized Producers; 

Developing Transparent and Account-

able Relationships; Building Capacity; 

Promoting Fair Trade; Paying Promptly 

and Fairly; Supporting Safe and Em-

powering Working Conditions; Ensuring 

the Rights of Children; Cultivating Envi-

ronmental Stewardship; and Respect-

ing Cultural Identity. 

Consumers will know if their local store 

is an FTF member if they see the Fed-

erationõs logo on their storefront, web-

site, brochure, and other materials. 

Federation members are also listed on 

its website, so you can find a retailer 

near you or on-line. 

 

Why should I bother? 

Simply put, choosing Fair Trade at an 

independent store benefits you, the 

people who receive your gifts, your 

local community, and communities 

around the globe ð a way to quadruple 

the impact of the choices you make! 

 

Green America reports that òa 2003 

impact study é by Civic Economics 

found that, for every $100 spent at a 

chain store, $13 remained in the com-

munity, whereas $45 remained when 

that $100 was spent at local busi-

nesses.ó Moreover, FTF member Part-

ners for Just Trade estimates that, on 

average, 21 cents of every retail dollar 

spent on Fair Trade goes to artisan 

groups, whereas the same Peruvian 

artisans selling through the conven-

tional channels receive only 1-5 cents 

of that retail dollar. 

 

These statistics combine to show how 

purchases from your local Fair Trade 

retailer support investment in your 

community AND have a tremendous 

impact on marginalized producers 

around the world. 

What Do I Do Now? 

High quality gifts, fun toys, stylish 

jewelry, delicious coffees and choco-

lates, fashionable clothing, and 

other items are available from Fair 

Trade Organizations to delight who-

ever is on your list. Most fair trade 

products are also competitively 

priced in relation to their conven-

tional counterparts and, sometimes, 

you can even save money by choos-

ing Fair Trade. 

 

Consumer preferences shape com-

munities, particularly during the holi-

days when 40% of retail sales take 

place. As the biggest shopping days 

of the year approach, seek out your 

local fully committed Fair Trade Re-

tailer. 

 

Donõt see one in your area? Shop on-

line, host a community Fair Trade 

sale, convert local shops, or start 

your own business!  

 

No matter what holidays you cele-

brate this fall, what kind of change 

will ask for? What kind will you 

make? Choose great products that 

create tremendous positive change 

around the world at your local Fair 

Trade store. 

 

This article has been adapted from 

its original publication at 

Change.org.  

Paid Advertisement 

A not-for -profit organization, 
GGP empowers women in 

Asia, Africa, and the Middle 
East to achieve economic    
security, education and 

health care for themselves  
and their families.  

 
Gifts, jewelry, housewares, 
toys, accessories, and more!  

 
Wholesale. Retail.  

Fundraising opportunities 
available.  

www.GlobalGoodsPartners.org  

http://www.FairTradeFederation.org/members
http://www.FairTradeFederation.org/members
http://www.partnersforjusttrade.org/
http://www.partnersforjusttrade.org/
http://www.fairtradefederation.org/ht/display/EventDetails/i/6823
http://www.fairtradefederation.org/ht/display/EventDetails/i/6823
http://www.fairtradefederation.org/members
http://www.fairtradefederation.org/members
http://www.fairtradefederation.org/members
http://www.fairtradefederation.org/members
http://www.fairtradefederation.org/members
http://www.fairtradefederation.org/ht/d/sp/i/211/pid/211
http://www.fairtradefederation.org/ht/d/sp/i/211/pid/211
http://www.fairtradefederation.org/ht/a/GetDocumentAction/i/10811
http://www.fairtradefederation.org/ht/d/sp/i/209/pid/209
http://www.fairtradefederation.org/ht/d/sp/i/209/pid/209
http://www.globalgoodspartners.org/
http://www.globalgoodspartners.org

