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World Fair Trade Organization Nepal Conference

EDERATION

Summer 2009

From May 16622, the World Fair Trade Organization (formel
IFAT) held their 20th anniversary celebration and biennial cc
ference in Kathmandu, Nepal. Organized by Fair Trade Grot
Nepal, the event welcomed participants from 51 countries.

The conference took on an ambitious and broad agenda,

. . including the relationship between climate change and
FTF has jomed economic development, balancing product marketability with
the Social cultural identity, and whether or not the International Fair
. Trade Association should change its name (which it did).
Networking Seminars also included emerging styles and trends in produg
Revolution. design, financial planning and management, and strategies
help producers cope with the global recession.
Join Us on: Throughout the conference, more than two dozen WFTO me
bers exhibited their products in a marketplace and exposition. ) ] )

n Exhibitors also competed for the Mohammed Islam Artisan An artisan with Fair Trade Group
Recoghnition Awards for best show booth, best new product, 'eP! Shows her talent during the
and overall excellence. conference marketplace
A highlight of the trip included a dalpng visit toBhaktapur, a UNESCO Heritage site outside

Linkedﬁ.@ of Kathmandu. Participants were entertained by dancers and musical performers from the
local cultural institute.

A date and location have not yet been selected for the 2011 conference, so stay tuned!
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S when individual alternative
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rated as the North Ameri-
can Alterative Trade Organi-
zation (NAATO). Then, the
following year, changed its
named to the Fair Trade
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contact the FTF office.
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2009; and, FTF supporters
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http://www.facebook.com/group.php?gid=22151513374&ref=ts
http://twitter.com/ftfederation
http://www.linkedin.com/groups?gid=1888383
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Published quarterly,

Networksis the news

letter of the Fair Trade ) )

Federation, the trade From the Executive Directoros Deské.
association that

strengthens and pro-

motes North American Dear FTF Members and Friends:
organizations fully com-

mitted to fair trade. In this issue, we celebrate an innovat.i
ADVERTISE 15th birthday and its new programs to help strengthen and promote Fair Trade

Organi zations, share our partnersod succ

Networksaccepts ads Trade Towns campaigns, and discuss many other important projects.

from FTF members and

Pjgﬂ}:ﬁ;;ﬂ'g's fs?rp‘;‘;” Winter and Fall are times for gifgiving and coffeedrinking; times when we recon-

year) with a circulation nect with family and friends; when kids head back to school to learn about the

of approximately 800, world around them. It is also a time for us to reconnect with our broader commu-

LT;- following rates ap- nity through the choices we make.

2.756 x 2. 006, Nesis a timeswhen consumers are making careful decision with their dollars; so,

$95/year we, as Fair Trade supporters, need to more effectively articulate why supporting

5. 756 x 4.06, fulg/ngrprpitstesdquif Trade Organizations makes a difference.

$125/year . . . o
We need you to speak out in your communities for Fair Trade Organizations and

6.06 x 4.506,. hdildtisarsanhd Rarmer partners. We (all) need to be better advocates for the rela-

e tionships and the unique model that is encompassed in Fair Trade Principles.

To place an ad, please

send your cameraready In this issue ofNetworks we celebrate a few of the great programs which have

EVT!‘I’:VOV#OV teA>|<|t tcc’i the generated that kind of attention. We mention some tools and resources FTF

o pr%gg% Ple"’;ssemUSt makes available on its website to create change throughout the year.; and, we

make checks payableto ~ Want to inspire you in your efforts to amplify our shared message of change.

the Fair Trade Federa-

tion or pay via PayPal. Networksreaders may know well the distinction between a Fair Trade Organization
CONTRIBUTE and_ ones t_hat just hav_e a Fair Trade pr

back into our old habits; but more actively tell their story. In 2009, help people

Please send news, feed-  turn over a new leaf and create tremendous positive change by supporting FTOs!.
back, articles, and let-

ters to the editor to the Thank you for all you do!

FTF office.
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Producer Profile: soleRebels by Bethlehem Tilahun Alemu

Founded in 2004 by Bethlehem Tilahuexpand in order to generaeen more tanned a very different origin than
Alemu, her husband, and her brother, jobs for their community. Alemu sees most commercial leathers employed in

soleRebels marries an agkl recycling current growth as just the beginning.
tradition with modern design sensibili- fi We
ties to create recycled tire footwear thabpportunities to some of the most
has changed the face of a community. marginalized citizens in our natien

soleRebels ithe brand of Bostex plc,

founded

the first registered Ethiopian member Gfe arehelping to preserve local culturethat sell their products care as much

the World Fair Trade Organization
(WFTO) . Bost ex
sel ves -amatothdfaetshat - y st omer s

the company makes most of

wor |

giving citizens a sense of pride, while about the people who make them as
§ amlafing fodiRat to G T - they do about reducing their footprint

dwi da! dhe worl dé. [ At

its inputs by itself, by hand.
Al n Ethiopia,
vital shift away from aid and
towards tradsg
says Tilahun
created bostex as] a critical
push to control own destiny
by exporting higher value
finished goods instead of lov
val ue commodi

Their success comes from r
imaginingt he AfAsel
i bar abdradgiana , o

recycled tire sole shoes foun
in Ethiopia for generations.

vintage camouflage fabrics

(redeployedinto peaceful use!),
revived canvasand natural fibers, to
create fashioffiorward footwear. They
also use many traditional Ethiopian
inputs, like heritage cotton, from small
scale cotton farmers. This commitmen
means that traditional Ethiopian artisal
crafts are preserved and promoted whi
small farmers can continue growing a
historic crop in the traditionally organic
manner they have employed for

centuries.

Less than four years ago, there were
hardly any jobs
munity. Now, soleRebels provides 40+
people with fulltime dignified work
and a further 100 with patime jobs.

mar ket

sandals, apparel, and accessories arew e 0 | |

are green by heritage and not be-
cause some marketing whiz told
them to be. [We]believe
thatsaving the environment plus

o f s TilghureAledwu notes.

Their combination of Fair Trade
and environmental responsibility
will hopefully keep soleRebels in
step with their plans to grow.

believes it comes down to the
quality of the
into a soleRebel is truly a treiatts

Et hi opi a 6 thitadatdéan bke sippipg your foot into your softest

. brandand one of the few Fair Trade socks. I f your feet dor
At soleRebels, recycled tire soles are f oot wear

combined by hand with recycled and
sustainable materials, such as hand

spun, handoomed organic fabrics, ucts now retail in ten countries, includ-a laugh.

ingthe USA,UKand t al vy . i A t he )
toughens, o soig%e Etls cap pq I’%ﬂﬁ"lﬁdrpy el y

peopl e aOS(.)t'.II'S Il.garg heir

ling reasons to embrace authentic ~ Website is in progress.

worldés first WFTO

registered footwear company, a
tcompany that is green down to its
NA, and the first African fOOtWear = m— — — — — — —

ffand to penetrate major retail in the IWant to read mor

US market, | believe we offer some-

thing uniaue and|cgraduCet sstories?

While the handcrafted nature of solerl

Rebels virtually eliminates any carbo

duction, Bostex is alsg Reaister for our
réhg\/\gtﬁereﬁepgy om- 9 .

sources by embracing solar power a monthly emails at

repurposing production waste materials FairTradeFederation.orlg
into production inputs. Shoe leathers

Looking forward, the company wants tG"€ artisan processed and vegetable

the footwear business Yet, as important
t hi s asBosmafinds théirenviconnenta)
credentials, they want to ensure that the

focus remains on their Fair Trade work.

people who coincidentally happentob& We know t hat é peopl e

our neighbors and relatives. In additionworldé wa nt t othesompaniesh a t

t he ¢

concern for workers never goes out

In the end, through, Tilahun Alemu

produc

br ands g kisspod in & fif of comfert indweedgoy, | s 6
refunidt §9suTHADN e
gaining more and more traction. Prod-c omf y ! 6 Ti |l ahun Al emu

compel -


mailto:rootsculturetires@gmail.com
http://www.FairTradeFederation.org
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Resonating Change Around the United States by Carrie Hawthorne

>This is a dream come true, 6P9 ﬁgHDQeaﬂlv
and over during her first few days in the US. She and eloguent public .
fellow Peruvian artisan Evangelina Pizarro visited 11 US speaker. She and thes
cities and spoke to over 1,300 individuals, during the other 45 knitters in  §
Resonating Change: Connecting Communities through her group, EI Mercu-
Fair Tradetour. Accompanied by Carrie Hawthorne of rlo, are now able to
Partners for Just Trade and Yochi Zakai of Green Amer- tell their husbands
ica, their stops included FTF members Global Gifts Indi- ocMen and
anapolis and Peace Coffee in Minneapolis. e_qual and | have a
right to make deci- 5
Eva and Aydeds message was cXhp" Y POUSE-g . yogpizakai an Gy ecHanthorne took
empowered them to overcome cultural, social and even h OHT déq 0 ﬁ y'd e Ayesiverths and Ekag@ina Pizarro on

. . . . . i - their very first bike ride.
personal barriers and improve their own lives. Their sto- :[s,poke of the |mp;or bei e
ries resonated with the audiences in big cities and small ance o ei1ng o0neos
own boss, ONo [ onger am | ex|

towns as they helped listeners comprehend the imbal-
ances that most of us real. ngtmé(g(vgn tgoyrsanq)q?\{etlrpleéo\p%%r%o[her@{né este
Audiences were particularly surprised to hear tales of
labor abuse, such as Ayde working two weeks to knit

four sweaters and never being paid, and Eva working 12 While audience members were affected by Ayde and

: P Evangelinabds stories, the wo
nour days, six days aweeldn ajegaeilt;y$;a5cgorrr¥o%rt]:¥ tobe Their first time out of Peru, they often repeated, "l have
Eva and Ayde visit with Jennifer and Robin something to tell my grandchildren about!" Even the
from Global Gifts Indianapolis Ayde and Evangelina small'est things, Iike_ figuring out how to get soap from
, : BB\ told crowds how the dlspenser‘or using a seatb'elt, were new. Some of |
" their lives have their ofirstsdé include: publ |

changed since they being on the 77th floor of a building (Ayde had never

N/ became a part of been higher than the fourth), and visiting a zoo.
\I/:vﬁcr)gzai%?ib?s/dheer- OEveryone was so kind. They |
us so wel I . I't was an unfor gt

self as usually timid,
now not only partici-
pates in small
groups, but also

View more pictures from the tour at
www. partnersforjusttrade.org/rcalbum

Methodists Show Tons of Support for Fair Trade by Equal Exchange

The United Methodist Committeeon sai d June H. Ki m, RrMJQRts pHarntgiecri pant .
Relief (UMCOR) sponsoreda16on and Poverty exec utGlagsanembers, Wentegenazatidna a r -
Fair Trade Challenge from May 10, ing more and more from individual Sunday school class, was interested
2008 to May 9, 20009. churches who are making strides in in finding a way to support UMCOR,

their communities to educate others  enjoy Fair Trade coffee and become
During that time, United Methodists about Fair Tr ade, Obettistewands afthe enviroardent at
across the United Stateswerechal- o0 Chur ches ar e makitmegampe tinet Thedroop sappastedt o

lenged to buy a total of 100 tons of positively impact the lives of our the Coffee Project by collecting
coffee, tea, chocolate, and snacks neighbors here at nmwothyeledyesdomaalbSundayd . 6
through FTF member Equal Exchange school classes and helped the church
(EE). In the end, churches purchased Purchases through the project rose completely transition from buying
over 82 tons (164,000 pounds!) with  nearly 20% from the previous 12 coffee at a major distributor to Fair
nearly 450 churches placing over months, totaling over $1.3 million. Trade last year.
7,700 orders. The UMCOR Coffee Project was also

the fastest growing faithbased part- To participate in future challenges,
0 Al t h ou g-fion médrkewaslnBtO nership with EE in 2008. contact Equal Exchange at
reached é Fair Trade is gaining www.equalexchange.coop/interfaith

momentum among United Method- A group from Orlando, Florida is one  program
ists. So, in esse gyreaexampleof aneUMCARWbfeggo al , 0


http://www.equalexchange.coop/interfaith-program
http://www.equalexchange.coop/interfaith-program
http://www.partnersforjusttrade.org/rcalbum
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FTF Section at the LA Gift Show Resonates with Buyers

Laurie Wilkins of
Earthbound describes
one of their baskets from
Mexico.

Pam Williams (middldeft) celebrates One World

Projectds Star Design Award with th
recycled plastic totes from India beat out two

other FTF membersd products to take

Brenda Nims of A Different Approach reworks
Bridge for Africads beaded ani

This summer's California Gift Show partnered with
the Fair Trade Federation to add heightened
emphasis to products from Fair Trade Organizations
at the Los Angeles Convention Center.

Held from July 17- 20, the Gift Show has been
one of the leading gift and home markets in the
United States for 50 years. Eighteen FTF members

occupied most of the 1000 aisle of t
Style sectioriimade particularly visible by the FTF
logo hanging in the rafters.

On Friday, July 17 at 3:00pm and Saturday, July 18
at noon, Carmen lezzi, FTF's Executive Director,
presented an introduction to Fair Trade, the Federa-
tion, and the ease of sourcing Fair Trade. Show buy-
ers, exhibitors, and members of the Fair Trade Los
Angeles Coalition attended her remarks.

Exhibitors and attendees alike expressed support for
the FTF section, relating how useful it was for both
groups to Btapsdhopd Oooare Fair Trade
Organizations.

eir staff

the priz

ma | di spl

Customers peruse the

m
he Show
items a

Federation members, including Manish Gupta of Handmade Expressions and Jill Lewis for Matur Suksema, constructed aratepéngtower in the

Federationds booth to highlight all of the great



