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Fifteen Years of Fully Committed Fair Trade  

Throughout 2009, the   

Federation is marking its      

fifteenth birthday! 

 

Formally created on       

November 8, 1994 when a 

founding board of eight 

volunteers signed its by-

laws, the Federation traces 

its roots to the late 1970s 

when individual alternative 

trade organizations began 

holding yearly conferences.  

 

In 1994, the group incorpo-

rated as the North Ameri-

can Alterative Trade Organi-

zation (NAATO). Then, the 

following year, changed its 

named to the Fair Trade 

Federation.  

 

Throughout 2009, 

Carmen Iezzi, FTFõs 

executive director, 

has combined her 

travels with celebra-

tions across North 

America, including 

at the FTF Confer-

ence in Portland, OR,  

at the Los Angeles and 

New York Gift Shows, 

and in San Francisco at a 

meeting hosted by Global 

Exchange.  

 

More celebrations are 

planned for the rest of 

2009; and, FTF supporters 

are welcome to celebrate 

wherever they are as their 

schedules permit!  

 

For more information,  

contact the FTF office.  

From May 16 ð22, the World Fair Trade Organization (formerly 

IFAT) held their 20th anniversary celebration and biennial con-

ference in Kathmandu, Nepal. Organized by Fair Trade Group 

Nepal, the event welcomed participants from 51 countries.  

 

The conference took on an ambitious and broad agenda,    

including the relationship between climate change and       

economic development, balancing product marketability with 

cultural identity, and whether or not the International Fair 

Trade Association should change its name (which it did).   

Seminars also included emerging styles and trends in product 

design, financial planning and management, and strategies to 

help producers cope with the global recession.  

 

Throughout the conference, more than two dozen WFTO mem-

bers exhibited their products in a marketplace and exposition. 

Exhibitors also competed for the Mohammed Islam Artisan 

Recognition Awards for best show booth, best new product, 

and overall excellence.  

 

A highlight of the trip included a day-long visit to Bhaktapur, a UNESCO Heritage site outside 

of Kathmandu. Participants were entertained by dancers and musical performers from the 

local cultural institute.  

 

A date and location have not yet been selected for the 2011 conference, so stay tuned! 

World Fair Trade Organization Nepal Conference  

An artisan with Fair Trade Group 

Nepal shows her talent during the 

conference marketplace 

Members celebrate FTFõs Birthday in  

San Francisco in June 2009 

http://www.facebook.com/group.php?gid=22151513374&ref=ts
http://twitter.com/ftfederation
http://www.linkedin.com/groups?gid=1888383


 

Dear FTF Members and Friends: 

 

In this issue, we celebrate an innovative producer group from Ethiopia, mark FTFõs 

15th birthday and its new programs to help strengthen and promote Fair Trade 

Organizations, share our partnersõ success in their faith communities and Fair 

Trade Towns campaigns, and discuss many other important projects.  

 

Winter and Fall are times for gift-giving and coffee-drinking; times when we recon-

nect with family and friends; when kids head back to school to learn about the 
world around them. It is also a time for us to reconnect with our broader commu-

nity through the choices we make. 

 

Now is a time when consumers are making careful decision with their dollars; so, 

we, as Fair Trade supporters, need to more effectively articulate why supporting 

fully committed Fair Trade Organizations makes a difference. 

 

We need you to speak out in your communities for Fair Trade Organizations and 

their artisan and farmer partners. We (all) need to be better advocates for the rela-

tionships and the unique model that is encompassed in Fair Trade Principles.  

 

In this issue of Networks, we celebrate a few of the great programs which have 

generated that kind of attention. We mention some tools and resources FTF 

makes available on its website to create change throughout the year.; and, we 

want to inspire you in your efforts to amplify our shared message of change.  

 

Networks readers may know well the distinction between a Fair Trade Organization 

and ones that just have a Fair Trade product or two. This year, we shouldnõt fall 

back into our old habits; but more actively tell their story. In 2009, help people 

turn over a new leaf and create tremendous positive change by supporting FTOs!.  

 

Thank you for all you do! 

 

   

 

 

Carmen K. Iezzi 
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strengthens and pro-
motes North American 

organizations fully com-
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Founded in 2004 by Bethlehem Tilahun 

Alemu, her husband, and her brother, 

soleRebels marries an age-old recycling 

tradition  with modern design sensibili-
ties to create recycled tire footwear that 

has changed the face of a community. 

soleRebels is the brand of Bostex plc, 

the first registered Ethiopian member of 

the World Fair Trade Organization 

(WFTO). Bostex stands for ñBy Our-
selves Textilesò- a nod to the fact that 

the company makes most of 

its inputs by itself, by hand. 

ñIn Ethiopia, a  historic and 

vital shift away from aid and 

towards trade is underwayò 

says Tilahun Alemu, ñ[so we 

created bostex as] a critical 

push to control own destiny 

by  exporting higher value      

finished goods instead of low 

value commodity exports.ò 

Their success comes from re-

imagining the ñselateò and 

ñbarabasso,ò traditional    

recycled tire sole shoes found 

in Ethiopia for generations.  

At soleRebels, recycled tire soles are 

combined by hand with recycled and 

sustainable  materials, such as hand- 

spun, hand-loomed organic fabrics, 

vintage camouflage fabrics 
(redeployed  into peaceful use!),      

revived canvas, and natural fibers, to 

create fashion-forward footwear. They 

also use many traditional Ethiopian 

inputs, like heritage cotton, from small 

scale cotton farmers. This commitment 

means that traditional Ethiopian artisan 

crafts are preserved and promoted while 

small farmers can continue growing a 

historic crop in the traditionally organic 

manner they have employed for       

centuries. 

Less than four years ago, there were 

hardly any jobs in the foundersô com-

munity. Now, soleRebels provides 40+ 

people with full-time dignified work 

and a further 100 with part-time jobs.  

Looking forward, the company wants to 

expand in order to generate even more 

jobs for their community.  Alemu sees 

current growth as just the beginning. 

ñWe founded this company to bring 
opportunities to some of the most    

marginalized citizens in our nation -- 

people who coincidentally happen to be 

our neighbors and relatives. In addition, 

we are helping to preserve local culture, 

giving citizens a sense of pride, while 

bringing amazing footwear to our    

customers worldwide!ò 

Ethiopiaôs leading eco-ethical footwear 

brand and one of the few Fair Trade 

footwear brands globally, soleRebelsô 

sandals, apparel, and accessories are 

gaining more and more traction. Prod-
ucts now retail in ten countries, includ-

ing the USA, UK and Italy. ñAs the 

market toughens,ò says Tilahun Alemu 

ñI think people are looking for compel-

ling reasons to embrace authentic 

brands. As the worldôs first WFTO-

registered footwear company, a      

company that is green down to its 

DNA, and the first African footwear 

brand to penetrate major retail in the 

US market, I believe we offer some-

thing unique and compelling.ò 

While the handcrafted nature of sole- 

Rebels virtually eliminates any carbon 

output from production, Bostex is also 

pioneering other renewable energy 

sources by embracing solar power and 

repurposing production waste materials 
into production inputs. Shoe leathers 

are artisan processed and vegetable 

tanned ï a very different origin than 

most commercial leathers employed in 

the footwear business Yet, as important 

as Bostex finds their environmental 
credentials, they want to ensure that the 

focus remains on their Fair Trade work. 

ñWe know that é people around the 

world éwant to see that the companies 

that sell their products care as much 

about the people who make them as 

they do about reducing their footprint 

on the worldé.[At the same time,] we 

are green by heritage and not be-

cause some marketing whiz told 

them  to be. [We] believe 
that saving the environment plus 

concern for workers never goes out 

of style.ò Tilahun Alemu notes. 

Their combination of Fair Trade 

and environmental responsibility 

will hopefully keep soleRebels in 

step with their plans to grow.  

In the end, through, Tilahun Alemu 

believes it comes down to the  

quality of the product. ñStepping 

into a soleRebel is truly a treat ï its 

like slipping your foot into your softest 
socks. If your feet donôt jump up and 

kiss you in a fit of comfort induced joy, 

weôll refund your money .  itôs THAT 

comfy! ò Tilahun Alemu explains with 

a laugh. 

soleRebels can be reached by email at 

rootsculturetires@gmail.com. Their 

website is in progress.  

Producer Profile: soleRebels by Bethlehem Tilahun Alemu 
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Want to read more 

producer stories?        
 

 

Register for our  

monthly emails at  

FairTradeFederation.org! 

mailto:rootsculturetires@gmail.com
http://www.FairTradeFederation.org


Resonating Change Around the United States by Carrie Hawthorne 
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said June H. Kim, UMCORõs Hunger 

and Poverty executive.  òWe are hear-

ing more and more from individual 

churches who are making strides in 

their communities to educate others 

about Fair Trade,ó Kim continued.  

òChurches are making just choices to 

positively impact the lives of our 

neighbors here at home and abroad.ó 

 

Purchases through the project rose 

nearly 20% from the previous 12-

months, totaling over $1.3 million. 

The UMCOR Coffee Project was also 

the fastest growing faith-based part-

nership with EE in 2008.   

 

A group from Orlando, Florida is one 

great example of an UMCOR Coffee 

The United Methodist Committee on 

Relief (UMCOR) sponsored a 100-Ton 

Fair Trade Challenge from May 10, 

2008 to May 9, 2009.  

 

During that time, United Methodists 

across the United States were chal-

lenged to buy a total of 100 tons of 

coffee, tea, chocolate, and snacks 

through FTF member Equal Exchange 

(EE). In the end, churches purchased 

over 82 tons (164,000 pounds!) with 

nearly 450 churches placing over 

7,700 orders. 

 

òAlthough the 100-Ton mark was not 

reached é Fair Trade is gaining     

momentum among United Method-

ists. So, in essence, we met our goal,ó 

Project participant. The churchõs Nu 

Class members, an inter-generational 

Sunday school class, was interested 

in finding a way to support UMCOR, 

enjoy Fair Trade coffee and become 

better stewards of the environment at 

the same time.  The group supported 

the Coffee Project by collecting 

monthly pledges from all Sunday 

school classes and helped the church 

completely transition from buying 

coffee at a major distributor to Fair 

Trade last year.  

 

To participate in future challenges, 

contact Equal Exchange at 

www.equalexchange.coop/interfaith-

program 

Methodists Show Tons of Support for Fair Trade by Equal Exchange 

òThis is a dream come true,ó Ayde Riveros repeated over 

and over during her first few days in the US. She and 

fellow Peruvian artisan Evangelina Pizarro visited 11 US 

cities and spoke to over 1,300 individuals, during the 

Resonating Change: Connecting Communities through 

Fair Trade tour. Accompanied by Carrie Hawthorne of 

Partners for Just Trade and Yochi Zakai of Green Amer-

ica, their stops included FTF members Global Gifts Indi-

anapolis and Peace Coffee in Minneapolis.  

 

Eva and Aydeõs message was compelling: Fair Trade     

empowered them to overcome cultural, social and even 

personal barriers and improve their own lives. Their sto-

ries resonated with the audiences in big cities and small 

towns as they helped listeners comprehend the imbal-

ances that most of us realize exist, but havenõt digested. 

Audiences were particularly surprised to hear tales of 

labor abuse, such as Ayde working two weeks to knit 

four sweaters and never being paid, and Eva working 12 

hour days, six days a week in a jewelry  factory only to be 

paid $75 a month. 

 

Ayde and Evangelina 

told crowds how 

their lives have 

changed since they 

became a part of 

Fair Trade. Ayde, 

who describes her-

self as usually timid, 

now not only partici-

pates in small 

groups, but also 

proved to be an    

eloquent public 

speaker. She and the 

other 45 knitters in 

her group, El Mercu-

rio, are now able to 

tell their husbands 

òMen and women are 

equal and I have a 

right to make deci-

sions in my house-

hold,ó Ayde said. Eva 

spoke of the impor-

tance of being oneõs 

own boss, òNo longer am I exploited by someone else. I 

set my own hours and have time to be a mother to my 

two daughters.ó 

 

While audience members were affected by Ayde and 

Evangelinaõs stories, the women were also transformed. 

Their first time out of Peru, they often repeated, "I have 

something to tell my grandchildren about!" Even the 

smallest things, like figuring out how to get soap from 

the dispenser or using a seatbelt, were new. Some of 

their òfirstsó include: public speaking, riding a bike,   

being on the 77th floor of a building (Ayde had never 

been higher than the fourth), and visiting a zoo. 

 

òEveryone was so kind. They listened to us and treated 

us so well. It was an unforgettable trip,ó Eva said.  

 

View more pictures from the tour at 

www.partnersforjusttrade.org/rcalbum.  

Yochi Zakai and Carrie Hawthorne took 

Ayde Riveros and Evangelina Pizarro on 

their very first bike ride.  

Eva and Ayde visit with Jennifer and Robin 

from Global Gifts Indianapolis 

http://www.equalexchange.coop/interfaith-program
http://www.equalexchange.coop/interfaith-program
http://www.partnersforjusttrade.org/rcalbum
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FTF Section at the LA Gift Show Resonates with Buyers  

This summer's California Gift Show partnered with 

the Fair Trade Federation to add heightened        

emphasis to products from Fair Trade Organizations 

at the Los Angeles Convention Center. 

 

Held from July 17 - 20, the Gift Show has been 

one of the leading gift and home markets in the 

United States for 50 years. Eighteen FTF members 

occupied most of the 1000 aisle of the Showõs World 

Style sectionñmade particularly visible by the FTF 

logo hanging in the rafters. 

 

On Friday, July 17 at 3:00pm and Saturday, July 18 

at noon, Carmen Iezzi, FTF's Executive Director,   

presented an introduction to Fair Trade, the Federa-

tion, and the ease of sourcing Fair Trade. Show buy-

ers, exhibitors, and members of the Fair Trade Los 

Angeles Coalition attended her remarks. 

 

Exhibitors and attendees alike expressed support for 

the FTF section, relating how useful it was for both 

groups to have a òone-stop-shopó for Fair Trade   

Organizations.  

Federation members, including Manish Gupta of Handmade Expressions and Jill Lewis for Matur Suksema, constructed an eye-catching tower in the 

Federationõs booth to  highlight all of the great items available from participating members.  

Pam Williams (middle-left) celebrates One World 

Projectõs Star Design Award with their staff. OWPõs 

recycled plastic totes from India beat out two 

other FTF membersõ products to take the prize. 

Customers peruse the membersõ section  

Brenda Nims of A Different Approach reworks 

Bridge for Africaõs beaded animal display.  

Laurie Wilkins of 

Earthbound  describes 

one of their baskets from  

Mexico. 


