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FTF Conference Puts Ideas Into ActlonI

From March 2729, more than 165 entrepre-
neurs, NGO leaders, advocates, students, and
others interested in Fair Trade gathered at the & &
Doubl etree Hotel in P
annual conference. Cel} .
birthday, the event sought to help participants
take their big ideas for the future and learn
how to put them into action.

On Friday, March 27, FTF members gathered =}
for their annual meeting to discuss the state
of the Federation, its new Strategic Plan, and [
upcoming initiatives. Steven Lewis of the Port- JiII Bamburg delivers the conference keynote address

land Customs and Border Protection Office 9 sScalimg yU S without
presented a briefing on the changes in the

Lacey Act now governing the import of woed

based products, while Melanee Meegan and Lee Wallace discussed how their company,

Peace Coffeenavigates challenges from conventional companies and those dealing in a few
certified products. The larger conference kicked off that night with a welcome dinner and

birthday celebration for FTF. John Hayden MAMTOWNot everyone clapping, stomping and
drumming along to a World Fair Trade Day beat.

On Saturday, March 28, the conference combined opportunities for broader discussions
about the Fair Trade movement with practical workshops to improve business operations.
Jeff Goldman of the Fair Trade Resource Network and David  (continued on page 10)

Bang the Drums: World Fair Trade Day is Coming!

On May 9, 2009, communi- Tr aded6 and
ties in 80+ countries will year 0s rec
mark World Fair Trade Day wor | d & s I
and work to beat poverty, Trade break. Events
strive climate change, and on or around May 9
beat the financial crisis. count toward our
goal , so

2sipding 0 Bair g Traald R
coffee with co John Hayden of JAMTOWN teaches Sonia

workers, planning a Fair Navarez a World Fair Trade Day melody.
Trade home party, a en-

Worl d FT Day
theme is The Big Bandia
salute to the  people and
organizations who support

Fair Trade, because we joying game of soccer with Fair in Montreal. Events
believe that Everything is a Fair Trade sports ball, or highlight the faces of Fair
Better when | tother eWeat,i re.sure your

Trade and rally Canadians

contribution is counted! to make positive choices.

The Fair_Trade Resource

Network offers a free In Canada, organizations
Action Guide with tips and will celebrate National Fair
resources. They seek to Trade Weeks from May A
rally 055, 00 015, irfclading a FariTrade

More information at
www.FairTradeFederation.

org/wftd



http://www.ftrn.org
http://www.ftrn.org
http://www.FairTradeFederation.org/wftd
http://www.FairTradeFederation.org/wftd
http://www.peacecoffee.com
http://www.jamtown.com
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Published quarterly,
Networksis the news
letter of the Fair Trade
Federation, the trade From the Executive Directorods Deskeé.
association that
strengthens and pro- Dear FTF Members and Friends:
motes North American
organizations fully com- |t was wonderful to see so many of your at the FTF conference this yeand for
mitted to fair trade. your spirit and energy as we celebrate

ADVERTISE
FTF is working hard to strengthen and promote our members and their unique

Networksaccepts ads dedication to artisans and farmers worldwide. We have enjoyed many opportuni-
from FTF members and a5 recently to spread that message with groups like the American Society for Inte-

artners only. For our . . L
fegmar issugs (3 per rior Design, the Museum Store Association, members of the press, students, and

year) with a circulation the people of the great city of Portland.
of approximately 800,
the.fo"ow'“g rates ap- Now, more than ever, the work of Fair Trade Organizations is needed to educate
ply: consumers about the power of their choices and to support farmers and artisans
2.756 x 2. 006, theoegh longterme relationships which will help us navigate these changes in the
$95/year international system; and, the Federation is committed to making the vision of our
2.756 x 4.06, fo;%rlg%g/r?eg19e659§tlmulatlng economic justice by supporting Fair Trade Organizatiéns
a reality.
$125/year
6.06 x 4.506, BOrouw asseciatgs partners, and friends, thank you for your interest and support of the
$300/year Federation and its members. To our membergour commitment not only to the farmers
and artisans worldwide, but also to FTF, makes our organization a force for positive change
To place an ad, please in the lives of so many!
send your cameraready
artwork or text to the
FTF office. All ads must
be prepaid. Please Thank you for all you do!
make checks payable to
the Fair Trade Federa- In Cooperation

tion or pay via PayPal.
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Producer Profile: SIPA

The South Indian Producers Associa- themselves and their support teams
tion (SIPA) is the collective initiative of in local organizations. They actively
needy and interested artisan groups promote networking with the theme
and their support organizations "Learning by Sharing."

voluntary organizations (NGOs),
producer cooperatives ,and selfielp
group networks in Southern India.
These groups have been involved in
building sustainable livelihood for and
with artisans since 1986.

SIPA works with 42 producer groups
and over 7,000 artisans, particularly
a large number of women artisan
groups, spread over in all the
southern states of India.

SI'PA o0blend[s] c o ni e :
tions and traditio EIIBBE‘F”asa%‘yk”]a”feq”g§2g‘:ﬁg;&fee
full range of arts and artifacts created

by master craftsmen, says

PL. Ramasamy, S| PA &smbensof tkeaMoildriFgir Trade
manager. By offering ceramics, Organization (formerly IFAT) since
candles, baskets, wooden products, 1991, SIPA is a fully committed
lampshades, textiles, toys, stationary, producer support organization. As
and other items, SIPA seeks to meet part of social commitment to its

the needs of many different types of stakeholders, promote globally
buyers. accepted fairtrade standards in pro-
duction and in marketing. With these
principles in mind, they strive for
much more than consumer satisfac-
tion. They want to link consumer sat-
isfaction with artisans' initiatives to-
wards sustainable livelihood, social

A speaks during the F

Actively involved in product develop-
ment, market promotion, and export,
SIPA specializes in training and sup-
port in capacitybuilding, marketing
and management- both for artisans

FTF Members Honored!

FTF is delighted to see its members  Equal Exchangéias received four
honored by so many external organiza-awards for its Social & Environmental
tions. We know the great work they do Practices since March 1! They were
and are pleased that others see it too! honored with the Social Innovation
Award, given out jointly by the Finan-
Café Campesinavas honored as cial Times and JustMeans.Com, a
Small Business of the Year on Feb. 5 Green Business Award was given by
by the AmericusSumter County (GA) the City of Boston to their new café,
Chamber of Commerce. A member of and the Aaron Feuerstein Spirituality
FTF since 2001, Cafe Campesino and Business Award was bestowed by
roasts 100% Fair Trade coffee from the Symposium on Spirituality, Values,
Bolivia, Colombia, Dominican Republic, and Business. They were also named
El Salvador, East Timor, Ethiopia, Gua- one of the World's Most Democratic
temala, Mexico, Nicaragua, Peru, and Workplaces for the third consecutive
Sumatra. year by WorldBlu, a noprofit special-
izing in organizational democracy.
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change and development. SIPA is
actively involved in networking and
lobbying for the changeprocess with
participation and 'action for change'
by the stakeholders. The SIPA man-
agement team is elected by the local
artisan organizations regularly.

SIPA helps to build access for the
groups with whom it works by repre-
senting them at major trade shows,
such as Ambiente in Frankfurt, and
through SIPA's Fair Trade Shoppe,
Craft Link, at 70 Kodambakkam High
Road, Chennai, India. Currently,
ninety percent
the export market, particularly
Europe, but they would like to double

of

o fthie @nfoungof sales for the local In-

dian market in the next two years.

For more information, visit
WWW.Sipa.in.

SIPA ceramics

S|
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FTF Shipping

The FTF Shipping Program

-
I
| Program
I
I
I

through 1-800-MEMBERS offers
great discounts to lower shipping
expenses. Members can save
with some of the best carriers in
the industry: I

To join now, visit the Resources I
Page in the
the FTF website!
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http://www.sipa.in
http://www.cafecampesino.com
http://www.equalexchange.coop

Past Events

February 26, 2009
FTF at the American

Society for Interior Desigm

Conference

April 9, 2009
The Mayor of Boston
helps Equal Exchange
launch their new Café

Upcoming Events

May 1-16, 2009
Eight City Artisan Tour

Partners for Just Trade
and Green America invitg
you to learn from Peru-
vian artisans Evangelina
Pizarro and Ayde Rivero
in eight cities in CO, MN
WI, and IL.

May 2, 2009
Museum Store
Association Conference

Visit all seven exhibiting
me mber s and
executive director presen
on Saturday, May 2!

May 9, 2009
World Fair Trade Day!

Help us rally 55,000 for
Fair Trade! See page 1 fg
details.

o

—

h e@na Eafing. ©¥F 400,000
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Fair Trade Proof Program Launchd®y Cooperative Coffees

On March 28, FTF Member
Cooperative Coffees

| aunched thei
parencydé tool
sumers to trace the coffee
in their cup back to source.

oOTranspar ency siie makesrfagness possi- h e
most vital elements of differ- ble, because it makes hiding
entiatidnddtveeén thE coa-n ¢ -he t r ut h
ventmnal neatkdt anevthe ¢ cays.

Fair Tr ade ma Theeodljs éasystauges se-
Coop Coffees President Bill lect a roaster on the Proof
Ha r rFaisTradethetworks home page, then a lot num-
The website, from IFAT and FLO to the  ber (included on roaster
www.fairtradeproof.org Fair Trade Federation place packaging), and information
provides copies of contracts, transparency on the list of  begins to scroll. Alterna-
invoices, and background essential standards and tively, you may select a
information about the criteria.o country or a coop and get an
farmer coops and their com- overview of the group.
munities. ncy i s one
Cooperative Coffees hopes
that, in discovering and util-
izing this tool, consumers
will be inspired to look
Obeyond the
hard questions regarding
fairness in trade.

oTranspare
of the most vital
elements of differen-
tiation between the
conventional market
and the Fair Trade

The site is the product of
nearly two years of concep-
tualization, collaboration,
and composition. It allows
users to do several things.
First, they can explore the
documentation involved in

coffee import/export. The mar ket Owith access to the inner-
site lays out the whole proc- most details of the transac-
ess, so that users can un- fiCoo P Co f fiogbgtweeq producer and
derstand where each piece ] ) roaster, the consumer

fits in with the rest of the Bill Harris becomes engaged in the

process. If knowledge is

power, Fair Trade Proof

Once consumers have a firm With Fair Trade Proof, Coop- gives consumers the chance
grasp of the basics, they can erative Coffees turns those to enjoy the taste of truth in
trace their purchases down recommendations into real- their cup of coffee!

to a specific bag ofcoffee. i ty. o0The Total Transparency

story.

Students Go Banana®3y Stephanie Gaboriault

On Friday, March 6, Media, on the phone with 795

PA, the first Fair Trade Townpeople in New Koforidua,
in the US, supported efforts Ghana. This event was the
by Fair Trade Towns across first collaborative effort be- pledged to eat a Fair Trade

the globe to break the World tween these three towns, bananas as part
Record for Fair TradeBa- whi ch t hey calFlaiatoRhdier
Tr i a nligasted.fod 30 record attempt from 67
minutes, as students asked March 2009.

guestions back and

forth. After an exuberant The effort was even men-
countdown, everyone ate tioned on the BBC news
bananas simultaneously.0 | homepage.

was really a thrill for the kids

and adults alike, and has For more information, visit
generated a lot of excite- www.firstfairtradetownusa.org
fment betiveerauithree Tr a d e

towns, 6 volunteers

In all, 2,281 people from the
three towns took part and
more than 300,000 people

participated in this event on
three continents!

Students from the Media
Providence Friends School
used Skype to talk with
students from three schools
in Garstang, Lancashire, UK
(the worl dods
town), while Garstang was

reported.

i mpossi

| abel

(0]

Fouadeat


http://www.fairtradeproof.org
http://www.firstfairtradetownusa.org
http://www.partnersforjusttrade.org
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FTF Launches Awards Program

At the 2009 Conference, FTF Five candidates competed for Best
launched a program to celebrate  Public Education Program in 2008.
members' good work. Organizations Programs were evaluated for their
were nominated in one of three cate-  ability to generate interest in Fair
gories and evaluated based on five Trade, accessibility to different com-
criteria. Nominees were juried by the  munities, duplicability, the ways in

conference committee .

Eight companies were nominated in programs me t FTF&s
for Best Product DesignThey were Values. The nominees were:
evaluated for the trendiness of their e Cooperative Coffees Fair Trade

product, its tastefulness, innovative Proof Program

WINNEREqual Exchange
Interfaith Program

design process met oF GbpasitPHands OniFestivals

Global Exchange Reverse Trick or

e Baskets of Cambodia Cinch Bag Treating Campaign

Partners for Just Trade Bible

e Cafe Campesino Medium Roast Study

and responsible use of materials, and o
in what ways the design and the

and Values. The candidates were: .
e Bridge for Africa Angels .

e Cheppu Himal Toys and Bags

e Creative Women Bath Towels

¢ Handmade Expressions Bags

e WINNERQONe World Projects
Recycled Tired Purse

e Sustainable Threads treeless

paper journals

which they brought Fair Trade to new
audiences, and the ways in which the

depth

Four candidates were nominated for
the Most Positive Change Created in
a Producer Community. Their work
was evaluated for the depth of their
impact on a community, the FTF
member 6s

that community, the number of peo-

OWP 6 s Recycled Tire

Kathy Hurley
accepts the
Award for
Outstanding
Service to the
Fair Trade
Community
behalf of
SERRV
lin¥eatichél.

of

Page5

ple reached,

the sustain-

ability of the
project, and

the ways in

which the
programs

met FTFOs

FPrincipIBsc i P ICeecilﬁa FOX%VOchd accepts
and Values. y accep

Gl obal Goods Partr
from FTFds Mary

Candidates were:
e Friends of Tiloni ai
Barefoot College of India
e Asante Networ kods
Microloan Progran
¢ WINNER: Global Goods Partners
and |kamva Labantu in South Africa
e Equal Exchange and its farmer
partners around the world

A special award was also given to
SERRV Internationafor Outstanding

¢ Pervinei ta theeFait TradepCommunity

For sixty years, SERRV has worked to
eradicate poverty wherever it resides
and their contributions to the broader
Fair Trade Movement. FTF was
delighted to honor their work.

Winners receive one complimentary
ticket to the 2010 conference in Bos-
ton, an icon for their website and
other promotional materials, a
certificate of appreciation, and
other benefits.

Fair Trade Federation
Board of Directors

Back Row: Marcie Boyer (Vice Chair), Kelly Weinberger, Allen Joseph, Tex Dworkin (Secretary), Cecilia Durkin
Front Row: Doug Dirks: (Chair), Kevin Ward (Treasurer); John Flory, Manish Gupta



http://www.equalexchange.coop
http://www.equalexchange.coop
http://www.globalgoodspartners.org
http://www.globalgoodspartners.org
http://www.serrv.org
http://www.oneworldprojects.com
http://www.oneworldprojects.com

