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Bang the Drums: World Fair Trade Day  is Coming!  

On May 9, 2009, communi-

ties in 80+ countries will 

mark World Fair Trade Day 

and work to beat poverty, 

strive climate change, and 

beat the financial crisis.  

 

World FT Day 2009õs global 

theme is The Big Bangña 

salute to the    people and 

organizations who support 

Fair Trade, because we 

believe that    Everything is 

Better when Itõs Fair.  

 

The Fair Trade Resource 

Network offers a free    

Action Guide with  tips and 

resources. They seek to 

rally ò55,000 for Fair 

Tradeó and break last 

yearõs record for the 

worldõs largest Fair 

Trade break. Events 

on or around May  9 

count toward our 

goal, so whether itõs 

sipping Fair Trade 

coffee with co-

workers, planning a Fair 

Trade home party, a  en-

joying game of soccer with 

a Fair Trade sports ball, or 

other event, be sure your  

contribution is counted! 

 

In Canada, organizations 

will celebrate National Fair 

Trade Weeks from May 1ñ

15, including a Fair Trade 

Fair in Montreal. Events 

highlight the faces of Fair 

Trade and rally Canadians 

to make positive choices.  

 

More information at 

www.FairTradeFederation.

org/wftd 

From March 27ñ29, more than 165 entrepre-

neurs, NGO leaders, advocates, students, and 

others interested in Fair Trade gathered at the 

Doubletree Hotel in Portland, OR for FTFõs  

annual conference. Celebrating FTFõs 15th 

birthday, the event sought to help participants 

take their big ideas  for the future and learn 

how to put them into action.   

 

On Friday, March 27, FTF members gathered 

for their annual meeting to discuss the state 

of the Federation, its new Strategic Plan, and 

upcoming initiatives. Steven Lewis of the Port-

land Customs and Border Protection Office 

presented a briefing on the changes in the 

Lacey Act now governing the import of wood-

based products, while Melanee Meegan and Lee Wallace discussed how their company, 

Peace Coffee, navigates challenges from conventional companies and those dealing in a few 

certified products. The larger conference kicked off that night with a welcome dinner and 

birthday celebration for FTF. John Hayden of JAMTOWN got everyone clapping, stomping and 

drumming along to a World Fair Trade Day beat.  

 

On Saturday, March 28, the conference combined opportunities for broader discussions 

about the Fair Trade movement with practical workshops to improve business operations. 

Jeff Goldman of the Fair Trade Resource Network and David             (continued on page 10) 

FTF Conference Puts Ideas Into Action!  

Jill Bamburg delivers the conference keynote address 

òScaling Up without Selling Out.ó 

John Hayden of JAMTOWN teaches Sonia 

Navarez a World Fair Trade Day melody. 

http://www.ftrn.org
http://www.ftrn.org
http://www.FairTradeFederation.org/wftd
http://www.FairTradeFederation.org/wftd
http://www.peacecoffee.com
http://www.jamtown.com


Dear FTF Members and Friends: 

 

It was wonderful to see so many of your at the FTF conference this yearñ and for 

your  spirit and energy as we celebrate FTFõs fifteen years in operation! 

 

FTF is working hard to strengthen and promote our members and their unique 

dedication to artisans and farmers worldwide. We have enjoyed many opportuni-

ties recently to spread that message with groups like the American Society for Inte-

rior Design, the Museum Store Association, members of the press, students, and 

the people of the great city of Portland.  

 

Now, more than ever, the work of Fair Trade Organizations is needed to educate 

consumers about the power of their choices and to support farmers and artisans 

through long-term relationships which will help us navigate these changes in the 

international system; and, the Federation is committed to making the vision of our 
founding members ðstimulating economic justice by supporting Fair Trade Organizationsñ

a reality.  

 

For our associates, partners, and friends, thank you for your interest and support of the 

Federation and its members. To our members, your commitment not only to the farmers 

and artisans worldwide, but also to FTF, makes our organization a force for positive change 

in the lives of so many! 

 

 

Thank you for all you do! 

 

In Cooperation, 

 

  

   

 

 

Carmen K. Iezzi 
  

From the Executive Directorõs Deské.  
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Published quarterly, 

Networks is the news-

letter of the Fair Trade 

Federation, the trade 

association that 

strengthens and pro-

motes North American 

organizations fully com-

mitted to fair trade. 

ADVERTISE 

Networks accepts ads 

from FTF members and 

partners only. For our 

regular issues (3 per 

year) with a circulation 

of approximately 800, 

the following rates ap-

ply: 

2.75ó x 2.0ó, $35/issue, 

$95/year  

2.75ó x 4.0ó, $45/issue, 

$125/year  

6.0ó x 4.5ó, $110/issue, 

$300/year  

To place an ad, please 

send your camera-ready 

artwork or text to the 

FTF office. All ads must 

be prepaid. Please 

make checks payable to 

the Fair Trade Federa-

tion or pay via PayPal. 

CONTRIBUTE 

Please send news, feed-

back, articles, and let-

ters to the editor to the 

FTF office. 

Editor Carmen K. Iezzi 

Contributing Writers:  

Denise Attwood, Coop-

erative Coffees, Stepha-

nie Gaboriault, Amanda 

Littlejohn, Dalya F. Mas-

sachi  

 Layout : Carmen K. Iezzi 

© 2009                             

Fair Trade Federation 

For reprint rights, please 

contact FTF at 202-636-

3547 or info@FairTrade 

Federation.org.  

Fair Trade Federation                                                                                                                               

Hecker Center, Suite 107                                                                                                                       

3025 Fourth Street , NE,                                                                                                                                

Washington DC 20017-1102        

202-636-3547    Fax: 202-636-3549             

info@FairTradeFederation.org 



The South Indian Producers Associa-

tion (SIPA) is the collective initiative of 

needy and interested artisan groups 

and their support organizations -   

voluntary organizations (NGOs),     

producer cooperatives ,and self-help 

group networks in Southern India. 

These groups have been involved in 

building sustainable livelihood for and 

with artisans since 1986. 

 

SIPA works with 42 producer groups 

and over 7,000 artisans, particularly 

a large number of women artisan 

groups, spread over in all the     

southern states of India.  

 

SIPA òblend[s] contemporary crea-

tions and traditional skillsó to offer a 

full range of arts and artifacts created 

by master craftsmen, says 

PL.Ramasamy, SIPAõs marketing  

manager. By offering ceramics,      

candles, baskets, wooden products, 

lampshades,  textiles, toys, stationary, 

and other items, SIPA seeks to meet 

the needs of many different types of 

buyers.  

 

Actively involved in product develop-

ment, market promotion, and export, 

SIPA specializes in training and sup-

port in capacity-building, marketing 

and management - both for artisans 

themselves and their support teams 

in local organizations. They actively   

promote networking with the theme 

"Learning by Sharing." 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Members of the World Fair Trade  

Organization (formerly IFAT) since 

1991, SIPA is a fully committed     

producer support organization. As 

part of social commitment to its 

stakeholders, promote globally      

accepted fair-trade standards in pro-

duction and in marketing. With these 

principles in mind, they strive for 

much more than consumer satisfac-

tion. They want to link consumer sat-

isfaction with artisans' initiatives to-

wards sustainable livelihood, social-

change and development.  SIPA is 

actively involved in networking and 

lobbying for the change-process with 

participation and 'action for change' 

by the stakeholders. The SIPA man-

agement team is elected by the local 

artisan organizations regularly.  

 

SIPA helps to build access for the 

groups with whom it works by repre-

senting them at major trade shows, 

such as Ambiente in Frankfurt, and 

through SIPA's Fair Trade Shoppe, 

Craft Link, at 70 Kodambakkam High 

Road, Chennai, India. Currently, 

ninety percent of SIPAõs work is for 

the export market, particularly 

Europe, but they would like to double 

the amount of sales for the local In-

dian market in the next two years.  

 

For more information, visit 

www.sipa.in. 

Producer Profile: SIPA  
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FTF Members Honored!  

FTF is delighted to see its members 

honored by so many external  organiza-

tions. We know the great work they do 

and are pleased that others see it too!  

 

Café Campesino was honored as  

Small Business of the Year on Feb. 5 

by the Americus -Sumter County (GA) 

Chamber of Commerce. A member of 

FTF since 2001, Cafe Campesino 

roasts 100% Fair Trade coffee from 

Bolivia, Colombia, Dominican Republic, 

El Salvador, East Timor, Ethiopia, Gua-

temala, Mexico, Nicaragua, Peru, and 

Sumatra.  

Equal Exchange has received four 

awards for its Social & Environmental 

Practices since March 1! They were 

honored with the Social Innovation 

Award, given out jointly by the Finan-

cial Times and JustMeans.Com, a 

Green Business Award was given by 

the City of Boston to their new café, 

and the Aaron Feuerstein Spirituality 

and Business Award was bestowed by 

the Symposium on Spirituality, Values, 

and Business. They were also named 

one of the World's Most Democratic 

Workplaces for the third consecutive 

year by WorldBlu, a non-profit special-

izing in organizational democracy.  

PL.Ramasamy, marketing manager for 

SIPA speaks during the FTF Conference 

SIPA ceramics 

FTF Shipping 
Program  

 

The FTF Shipping Program  
through 1-800-MEMBERS offers 
great discounts to lower shipping 

expenses. Members can save 
with some of the best carriers in 

the industry: 

 
To join now, visit the Resources 
Page in the Membersô Section of 

the FTF website! 

http://www.sipa.in
http://www.cafecampesino.com
http://www.equalexchange.coop


On March 28, FTF Member 

Cooperative Coffees 

launched their òTotal Trans-

parencyó tool to  allows con-

sumers to trace the coffee 

in their cup back to source.  

 

The website, 

www.fairtradeproof.org,  

provides copies of contracts, 

invoices, and background 

information about the 

farmer coops and their com-

munities.  

 

The site is the product of 

nearly two years of concep-

tualization, collaboration, 

and composition. It allows 

users to do several things. 

First, they can  explore the 

documentation involved in 

coffee import/export. The 

site  lays out the whole proc-

ess, so that users can un-

derstand where each piece 

fits in with the rest of the 

story.  

 

Once consumers have a firm 

grasp of the basics, they can 

trace their purchases down 

to a specific bag of coffee.  

òTransparency is one of the 

most vital elements of differ-

entiation between the con-

ventional market and the 

Fair Trade market,ó says 

Coop Coffees President Bill 

Harris. òFair Trade networks 

from IFAT and FLO to the 

Fair Trade Federation place 

transparency on the list of  

essential standards and 

criteria.ó  

 

With Fair Trade Proof, Coop-

erative  Coffees turns those 

recommendations into real-

ity. òThe Total Transparency 

site makes fairness possi-

ble, because it makes hiding 

the truth impossible,ó Harris 

says. 

The tool is easy to use: se-

lect a roaster on the Proof 

home page, then a lot num-

ber (included on roaster 

packaging), and information 

begins to scroll. Alterna-

tively, you may select a 

country or a coop and get an 

overview of the group.  

 

Cooperative Coffees hopes 

that, in discovering and util-

izing this tool,  consumers 

will be inspired to look 

òbeyond the labeló and ask 

hard questions regarding 

fairness in trade.  

 

With access to the inner-

most details of the  transac-

tion between producer and 

roaster, the consumer     

becomes engaged in the 

process. If knowledge is 

power, Fair Trade Proof 

gives consumers the chance 

to enjoy the taste of truth in 

their cup of coffee! 

on the phone with 795   

people in New Koforidua, 

Ghana. This event was the 

first collaborative effort be-

tween these three towns, 

which they call a òFair Trade 

Triangle.ó  It lasted for 30 

minutes, as students asked 

questions back and 

forth.  After an exuberant 

countdown, everyone ate 

bananas simultaneously.  òIt 

was really a thrill for the kids 

and adults alike, and has 

generated a lot of excite-

ment between our three 

towns,ó volunteers reported.  

On Friday, March 6, Media, 

PA,  the first Fair Trade Town 

in the US, supported efforts 

by Fair Trade Towns across 

the globe to break the World 

Record for Fair Trade Ba-

nana Eating. Over 400,000 

participated in this event on 

three continents!  

 

Students from the Media 

Providence Friends School 

used Skype to talk with   

students from three schools 

in Garstang, Lancashire, UK 

(the worldõs first Fair Trade 

town), while Garstang was 

In all, 2,281 people from the 

three towns took part and 

more than 300,000 people 

pledged to eat a Fair Trade 

bananas as part of the UKõs 

Fairtrade Foundationõs world    

record attempt from 6-7 

March 2009.  

 

The effort was even men-

tioned on the BBC news 

homepage.  

 

For more information, visit 

www.firstfairtradetownusa.org   

Fair Trade Proof Program Launched by Cooperative Coffees 

Students Go Bananas By Stephanie Gaboriault 
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February 26, 2009 

FTF at the American    

Society for Interior Design  

Conference 

April 9, 2009 

The Mayor of Boston 

helps Equal Exchange 

launch their new Café 

 

 

Upcoming Events 
 

May 1-16, 2009  

Eight City Artisan Tour  

 

Partners for Just Trade 

and Green America invite 

you to learn from Peru-

vian artisans Evangelina 

Pizarro and Ayde Riveros 

in eight cities in CO, MN, 

WI, and IL.  

 

May 2, 2009 

Museum Store            

Association Conference 

 

Visit all seven exhibiting 

members and hear FTFõs 

executive director present 

on Saturday, May 2! 

 

May 9, 2009 

World Fair Trade Day! 

 

Help us rally 55,000 for 

Fair Trade! See page 1 for 

details.  

 

 

òTransparency is one 

of the most vital    

elements of differen-

tiation between the 

conventional market 

and the Fair Trade 

market.ó  

ñCoop Coffeesõ      

Bill Harris  

http://www.fairtradeproof.org
http://www.firstfairtradetownusa.org
http://www.partnersforjusttrade.org


FTF Launches Awards Program  

Five candidates competed for Best 

Public Education Program in 2008. 

Programs were evaluated for their 

ability to generate interest in Fair 

Trade, accessibility to different com-

munities, duplicability, the ways in 

which they brought Fair Trade to new 

audiences, and the ways in which the 

programs met FTFõs Principles and 

Values. The nominees were: 

Cooperative Coffees Fair Trade 

Proof Program 

WINNER: Equal Exchange        

 Interfaith Program 

Global Gifts Hands On Festival 

Global Exchange Reverse Trick or 

Treating Campaign 

Partners for Just Trade Bible 

Study 

 

Four candidates were nominated for 

the Most Positive Change Created in 

a Producer Community. Their work 

was evaluated for the depth of their 

impact on a community, the FTF 

memberõs depth of commitment to 

that community, the number of peo-

ple reached, 

the sustain-

ability of the 

project, and 

the ways in 

which the 

programs 

met FTFõs 

Principles 

and Values.  

 

 

 

Candidates were: 

Friends of Tiloniaõs work with the 

 Barefoot College of India 

Asante Networkõs  

 Microloan Progran 

WINNER: Global Goods Partners 

and Ikamva Labantu in South Africa 

Equal Exchange and its farmer 

partners around the world 

 

A special award was also given to 

SERRV International for Outstanding 

Service to the Fair Trade Community. 

For sixty years, SERRV has worked to 

eradicate poverty wherever it resides 

and their contributions to the broader 

Fair Trade Movement. FTF was      

delighted to honor their work. 

 

Winners receive one complimentary 

ticket to the 2010 conference in Bos-

ton, an icon for their website and 

other promotional materials, a       

certificate of appreciation, and 

other benefits. 

At the 2009 Conference, FTF 

launched a program to celebrate 

members' good work. Organizations 

were nominated in one of three cate-

gories and evaluated based on five 

criteria. Nominees were juried by the 

conference committee . 

 

Eight companies were nominated in 

for Best Product Design. They were 

evaluated for the trendiness of their 

product, its tastefulness, innovative 

and responsible use of materials, and 

in what ways the design and the   

design process met FTFõs Principles 

and Values. The candidates were: 

Baskets of Cambodia Cinch Bag 

Bridge for Africa Angels 

Cafe Campesino Medium Roast 

Cheppu Himal Toys and Bags 

Creative Women Bath Towels 

Handmade Expressions Bags 

WINNER: One World Projects   

Recycled Tired Purse 

Sustainable Threads treeless 

paper journals 

 

 

 

 

 

 

 

 

 

Volume 1, Issue 1  Page 5 

 

 

Kathy Hurley 

accepts the  

Award for 

Outstanding 

Service to the 

Fair Trade 

Community 

behalf of 

SERRV 

 International. 

Cecilia Foxworthy accepts 

Global Goods Partnersõ award 

from FTFõs Mary Parrish  

 

 

 

Fair Trade Federation  

Board of Directors  
 

 

Back Row: Marcie Boyer (Vice Chair), Kelly Weinberger, Allen Joseph, Tex Dworkin (Secretary), Cecilia Durkin 
Front Row: Doug Dirks: (Chair), Kevin Ward (Treasurer); John Flory, Manish Gupta 

OWPõs  Recycled Tire Bags from El Salvador 

http://www.equalexchange.coop
http://www.equalexchange.coop
http://www.globalgoodspartners.org
http://www.globalgoodspartners.org
http://www.serrv.org
http://www.oneworldprojects.com
http://www.oneworldprojects.com

